BosmoxxHO, B OyayiieM 6peH/bl OYAyT BBIIIOTHATD PO/Ib KYPaTOPOB, I/e
Oynet cosfaHa ele 60/IbIIAsS BIUAMMOCTD CAMOCTOSATE/IbHBIX JIe/ICTBII
nokymatesneit. Eciu ceifyac mokymareay caMy COBEpIIAIOT IMOKYIKM
B MIHTEPHET-MarasyHax 1 MOTYT OKasbIBaTh YCAYIM APYT APYry Ha OH-
MarH-1IargpopMax OpeH/I0B, TO B OyyleM 3Ta UTpa MOXKET ellle Ooblie
YCTIOXHUTDCS, @ POTIb OPEH/IOB B 9TOM CTaHET MeHee 3aMeTHOIL.
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PA3BUTHUE «YMHBIX UHCTPYMEHTOB» JIJISI TYPUCTCKON
JECTUMHAIMN KAK 3JIEMEHT 9BOTIOINN TYPU3MA

AnHoTamus. BHepeHye cOBpeMeHHBIX TeXHONIOIMIT — 00s13aTeNIbHOe
YC/IOBI€ ONITUMMU3ALUI TYPUCTCKOTO OIIBITA, YUUTHIBAS LIMPOKIUIT MHCTPY-
MeHTapuil «yMHBIX» (smart tourism destination tools). Typucrckue nH-
CTPYMEHTHI /15 «YMHBIX [J€CTUHALMI» — 9TO HPUIOXKEHVSI IOMOLHIKI,
HO3BOJISIOLE M3YYaTh MH(OPMALIIO O TYPUCTCKOM HAIpaB/IeHNN. JJaHHbIe
MHCTPYMEHTHI (B OT/IM4ME OT K/IaCCHYeCKIX THOB, Iy TEBOAMTEIEN I KapT)
00671er4aoT IIaHNPOBAHIE OE3[IKY, YIUTHIBAIOT IPEAIOYTEHIS TYPUCTA,
nerkn u 9¢deKkTuBHBL [JTaHHOE VMCCIefOBaHMe COTEPKUT 0030p pasind-
HbIX «YMHBIX HHCTPYMEHTOB» AJI TYPUCTCKOI HeCTUHALNY U OIMChIBAET
MHOTOQYHKIMOHA/IPHOE NHHOBALVIOHHOE YCTPOMCTBO, TOCTYIIHOE IS
peanusanuy B TyPUCTCKUX AECTVMHALMAX.

KiroyeBbie croBa: cMapT IIPUJIOXKEHsT, CMapT MHCTPYMEHTBI B TYPU3-
Me, CMapT AeCTUHALNSA, CMapT TyPU3M, TaXKeThL.

988 © Tanmxynr Vupax [Tparusu, 2020



Indah Pratiwi Tanjung,
Master’s Student 1* year
Ural Institute for Humanities
Ural Federal University

DEVELOPMENT OF SMART TOURISM
DESTINATION TOOLS
FOR IMPROVEMENT OF TOURISM

Abstract. Nowadays, implementing modern technologies is a must
in optimizing a tourist’s experience especially when describing smart tour-
ism destination tools (STDT). Smart tourism destination tools are friendly
applications which can be used by the tourist in exploring the information
of tourism destination via mobile phone. In conventional tourism, tourists
usually search for information with the help of a tour guide, information
contained within a map or tourist guidebook. For many people comprehend-
ing this is complicated, but if there is an easy-to-use tool to help plan trips,
find preferences, gain knowledge, funds, or use time more effectively and
efficiently, a tourist’s trip will be more valuable, convenient and easier. This
review will evaluate different smart tourism destination tools and propose
one smart tourism destination application that includes many innovative
features such as features of tourist information services and is likely to be
implemented in the tourist destination.

Keywords: smart application, smart tools, smart destination, smart
tourism, gadgets.

Smart tourism is simply a modern application that can be applied

in the tourism industry. SMART Tourism tools are a combination
of mobile hardware, software, and networks that enable interactivity
between tourists, stakeholders, and physical objects [1]. Smart tourism
destination tools (STDT) are friendly applications which can be used
by the tourist in exploring the information of tourism destination via
mobile phone.

In conventional tourism, tourists usually search for information

with the help of a tour guide, the information contained within a map
or tourist guidebook, and even open many applications to check their
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needs from various travel applications. Several applications have various
features for providing information to tourists. For example, in Travelo-
ka does not have features such as a map and weather information [2],
while in Google maps the tourist can open the information [3] and
check the weather condition provided by Google [4]. In Agoda does
not have provide features of such as trains ticket, top up data packages,
and travel insurance [5], while in Traveloka the tourist can get some
of these features easily. Unfortunately, there are still some lacks in these
applications such as their features are not complete and not up to date,
so that the tourists have to open many applications to see their many
needs from various travel applications.

Based on the literature review related to smart tourism destination
tools [6], what needs to be considered is the creation of friendly appli-
cations to provide solutions, especially towards the progress of tourist
destination. The STDT application which is divided into several features
(fig. 1).

This application also provides several categories; video, article, Insta-
gram, and messenger. It is equipped completely with comments, sugges-
tions, and ratings for reviews so that business entrepreneurs can improve
their services.

For developing STDT there is the need for collaboration between
the community at the tourist destination, the government, and NGOs
(non-governmental organizations). The government as a role to play cre-
ating funds, awareness and proper training in this respect. Nevertheless,
it is not the responsibility of the government alone, but also communities
can contribute actively to utilizing technology to deliver solutions that
provide positive social impacts.

Thus, smart tourism destination tools can be applied efficiently, so
tourists can have easy access to information, services, to accommodate
their many needs for more valuable experience without open any other
application, in order to increase the number of tourists at tourism desti-
nation and increasing its popularity.
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1. Smart Information & Services

— Maps by GPS

— Restaurants, hotels, apartments, events, attractions, car and bicycle rent-
al, wi-fi hotspot, and transportation (trains ticket, public transportation, bus
and shuttle)

— Virtual story of tourist destination

— Promos

— Occupancy hotel per day

— Alerts about traffic, police, and hazards

2. Smart Management
— Entrance fee
— Data of visitor management

3. Smart Monitoring

— CCTV

— Weather

— Temperature

— Information natural disaster

4. Smart Atmosphere
— Master class

5. Smart Facilities
— Parking area
— Payment of method
— Travel insurance
— International top-up data packages
— Personal belonging list
— Recommendation places and tour quotation
— Entertainments
Fig. 1. Proposing application Smart Tourism Destination Tools
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ITPO®ECCUOHATTBHOE OBPA30BAHME JTIOTEN
C OTPAHMYEHHBIMI BO3MOXHOCTAMU 3JO0POBbA

Annoranus. CtaTbs IOCBAIIEHA aKTYaIbHOI HAa CETONHALIHUI JIeHb
npobeMe IpefoCcTaBIeHNs IpodecCIOHaNbHOTO 06pa3oBaHMsA TIOMAM
C OrpaHMYEHHBIMI BO3MOXHOCTSIMMU 30POBbs. ABTOPOM ObIIO IIPOBENIEHO
SMITMPUYECKOE UCCIeIOBAHNE, B Pe3yIbTaTe KOTOPOTO ObIIN BBIABIECHBI
6apbepbl U IPeUMYIecTBa OCYILIeCTBIEHN POdecCHOHaNbHOTro 06pa-
30BaHMA IJIA JIOflell ¢ MHBAIMAHOCTDIO Ha 6ase IIpodeccuonanbao-pe-
abM/INTALIMOHHOTO IIEHTPA, a TaKXXe CPOPMYINPOBAHBI PEKOMEHJALINN
10 GopMMUpPOBaHMIO 06Pa30BATENBHOTO MTPOLECCA B YUPEK/IEHNAX BBICIIETO
" IpodecCrOoHaTbHOTO 06pa3oBaHMAL

KiroueBbie cmoBa: MHK/TIO3MBHOE 06pasoBaHue, MpodecCuoHaNbHOe
obpasoBaHue, TOM C MHBAIMIHOCTDIO, JIFO[I C OTPAaHMYEHHBIMU BO3MOJX-
HOCTSAMH 3[J0POBbSI.
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