CTHUIIKa» aKTYBHO VICIIONIb3YeT pa3sHOOOpasHble CPefCTBa pa3MelleHN
CBOEJI PeK/IaMBbl B IHTEPHET-TIPOCTPAHCTBe. [10f[BITOXKIBAsA, XOTENOCH OB
IIOJYepKHYTb, 4YTO peKIaMa B VIHTepHeTe — 3TO OAMH U3 CaMbIX aKTy-
QJIBHBIX 11 9 (PeKTUBHBIX CIOCOOO0B IPOJIBYDKEHNA MIPAKTIYECKY JIF0OBIX
TOBapOB U YCITyT.
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Exarepun6ypr
®VPMEHHBIN CTU/IH
KAK MHCTPYMEHT ITPOABVLKEHUSA
KOMITIAHUM HA PBIHKE

AnHOmMAUusA: CTaThsI MOCBAIIEHA BIVAHNIO GYPMEHHOTO CTU/IA Ha IIPO-
IBIDKEHME KOMIIAHMM Ha phIHKe. /laHHasA TeMa AB/IAEeTCA aKTya/IbHOM B COBpe-
MEHHOM MMpe, TaK KaK (pVMpPMEHHBII CTIIb IOMOTaeT KoMmannu guddepeH-
LIMPOBATHCS OT KOHKYPEHTOB. B cTaTbe paccMOTpeHbI QYHKIMM ¥ OCHOBHbIE
9/71eMeHTBI pVpMeHHOTO cTiis. Ha KOHKpeTHOM IpuMepe (MarasyiHa My>KCKVUX
vacoB «Yac Vkc») OKasaHo, Kak MMEHHO peanusyloTcst GyHKIM GupMeHHOro
CTU/IS B IIOCTPOEHMH YCIIELUTHOTO OpeHyia.

Kniouesvie cnosa: GypMeHHBI CTUIb, Lie/IeBast ayUTOPISL, MAeHTINKA-

VIS, IMVJK KOMITAaHIY, TIPOJBIDKeHNeE, fuddepeHnyanyis.
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CORPORATE STYLE AS A TOOL FOR PROMOTING
A COMPANY IN THE MARKET

Abstract: the article is devoted to the role and influence of corporate identity
on the company’s promotion in the market. This topic is relevant in the modern
world, as corporate identity helps the company to differentiate from competitors.
The article discusses the functions and basic elements of corporate identity.
A concrete example (the men’s watch shop “Hour X”) shows how exactly the
functions of the corporate identity are realized in building a successful brand.

Keywords: corporate identity, target audience, identification, company

image, promotion, differentiation.

Hy>xHO npusHaTh, YTO B COBPEMEHHOM MVpPe K MHOTOYVIC/IEHHBIM
XapaKTepUCTUKaM YeloBeKa («4elloBeK Pa3yMHBIil», «4e/IOBEK IO3HAI0-
HINIT», «9e7I0BEK MPOU3BOALINI») TOOABUIACD €llle OffHA XapaKTepu-
CTMKA — «4eoBeK MOoTpebsonuity. COBpeMEHHBIN Ye/IOBEK KUBET
B 0011ecTBe MOTpebIeHNs, CIefOBaTe/IbHO, OH TpebyeT IOCTOSHHOTIO
POCTa NPEIOXKEHNUTT OT IPON3BOAYTENIEN TOBAPOB 1 YCIYT. B cBOIO Oue-
penb, pUpPMBI IBITAIOTCS OTCTOSATD CBOY O3UIIVMM Ha PBIHKE, PACIIVPUTD
IIPOM3BOJICTBO, IIPUB/IeYb HOBBIX IOKYyIaTeneil. HemanoBaxxHyo ponb
B 9TOM MTpaeT pUpMeHHBIN CTWIb KoMnanuu. Handne opurnnanrbHoro
(UPMEHHOTO CTIIA 3HAYNTE/IbHO MOBBILIAET 3P PEKTUBHOCTD PEK/IaM-
HOIT KAMIIAHUM TIPERTNPUATHU.

E1ue B ;peBHME BpeMeHa TPOU3BOAUTENN CTPEMUTUCH BBIIEMUTHCS
Cpeny KOHKYPEHTOB NPV IOMOIIM HaJle/IeH)sI CBOMX TOBAPOB OT/INYN-
TeTbHBIMI 3HaKaMu. TakK, HallpuMep, peMeCIeHHUKIU TTOMeYann CBOU
U3JeNus TMYHBIM KJIeJIMOM, YTO II03BOJISJIO OTPeOuTeNsAM y3HaBaTh
TOBaphI BBICOKOTO KauecTBa 1, COOTBETCTBEHHO, pnobpeTars nx. Ta-
KOJI ITOKa ellle IPUMUTUBHBI MeTOJ| CO3IaHs 37IeMEeHTOB (PMPMEHHOTO
CTIIA TIOJIOXKWJI HauasIo OpEeH/IMHTY B LieJIoM. Bezib, Kak M3BeCTHO, OpeHp,
B IlepeBOJie C aHIVIMIICKOTO O3HavaeT «KJeiiMo». Takum obpasom, cy-
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I1eCTBOBABILINIT (GVPMEHHBIN CTIIb €llle B ApeBHIe BpeMeHa O3B0/
IPOM3BOANTENAM UACHTUDULIMPOBATH CBOU TOBAPHI 11 OBITH KOHKYPEH-
TOCIIOCOOHBIMU HA PBIHKE.

CeropiHs MajIo yMeTb IIPOM3BOAUTD KadyeCTBEHHBDIII TOBAP WM YCIIYTY,
HeoOXOMMO IPaMOTHO pa3paboTaTh KOHLEIIINIO KOMIIAHUY Vi 9/IEMEHTHI
(UPMEHHOTO CTH/IA, KOTOPBIE IIO3BOJIAT IIPOU3BOVTENIO OBITh Y3HABA-
eMbIM 11 KOHKYPEHTOCIIOCOOHBIM Ha pbIHKe. [IpaBuibHO ofo6panHoOe
I[BETOBOE pelleHlie, 3alI0MIHAIOINIICA JIOTOTHII, COflepKaluil B cebe
olpefieleHHOE BYU3YaIbHOE IIOCIaHVe ayAUTOPYUY, PAMOTHO IIPOiyMaH-
HbIe U BbIOpaHHBIe MPUQTHI PeKIAMHBIX TeKCTOB, HEJIMUHT OpraHu3a-
I[UY TIO3BOJIAIOT KOMIIAaHMM He TO/IBKO BBIJIETIATHCA CPefyl OCTA/IbHBIX,
HO 11 BBI3BIBATb OIIpefie/IeHHbIe SMOLINY, YYBCTBA, aCCOLMALINN B TO/IOBE
noTpebuTeeil, KOTOpble MOJIOKUTENIBHO ITOBINSAIOT B TOCTEAYIOIEM
Ha Y3HaBaeMOCTb OpeHpa.

Cy1iecTByeT MHOTO OIpefie/IeHV T TTOHATHS «(PUPMEHHBIN CTUIb».
OpnHuM 13 HanborIee yaqYHbIX MBI CUMTAEM OIIpefie/ieHNe 9KCIiepTa B 00-
nactu konmparituara u pexnambl H. C. [Jo6po6abenko: «PupMeHHbI
CTI/Ib - 9TO HAaOOp IIBETOBBIX, IpapUyUeCKNX, CIOBECHBIX, TUIIOrpadu-
YeCKUX, AM3allHEPCKIX IIOCTOSHHBIX 9/IeMEeHTOB (KOHCTAHT), obecie-
YMBAIOLIVIX BU3yaTbHOE I CMBICTIOBOE €AVIHCTBO TOBApOB (yCIIyT), BCeil
ucxopsuieir ot pupmel MHPOPMALINM, ee BHYTPEHHETO U BHEIIHETO
odpopmienus» [1, c. 90]. Takxke CTOUT BBIIEIUTH OlIpefeneHue Gpup-
menHoro ctust J1. A. llleBuenko: «OupMeHHBIIT CTU/Ib — COBOKYITHOCTD
1300pasuTe/IbHBIX, BU3Ya/IbHBIX, NH(OPMALVIOHHBIX CPEJCTB, C IIOMO-
IIbI0 KOTOPBIX KOMIIAHVA NTOYePKMBAET CBOI MHANBYU/YaIbHOCTD.
VIHAMBYUAYaTbHBIA CTUIb PUPMBI, KOTOPBII MCIIONb3yeTCs KaK MHCTPY-
MEHT IPOAIBVDKeHMsI GUPMBI Ha PbIHKE, KOHKYPEHIUY, IPYB/ICYeHIS
BHUMaHMsA OKymaTerneii [2, c. 390]. Vicrionb3ys gaHHBbIE ONpefeieHNs,
MO>KHO CZe/IaTh BBIBOJ, YTO (PMPMEHHBIII CTV/Ib OIOXKUTE/IbHO BIMSIET
Ha VMWK KOMITAaHWUM, @ TAKXKe CIIY)KUT MHCTPYMEHTOM IPOJBVKEHVISA
(upMBI Ha PBIHKE.

[’1aBHOII 11e/1b10 PUPMEHHOTO CTWU/ISI KOMIIAHUY SIBJISI€TCS UIEHTH-
¢uKanysa TOBapOB, IPOU3BOANMBIX (PMPMOIL, a TaKKe CO3/laHMe U 3a-
KpeIUIeHye IO/IOKMTETbHbIX 9MOLNIL, accolmanuii, 00pa3oB B CO3HAHUN
norpebuTenei, CHOCOOHBIX MTOJIOKNUTE/IBHO BIVATh Ha Y3HABAEMOCTh
KOMITaHV.
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Bce ¢pyHkumm ¢pupMeHHOro CTMIA TaK MIM VHAYe CBSA3AHBI C CO-
3[JaHMeM II0JIOXKUTEIbHOrO 00pasa B CO3HAHMM MOTpebuTeneit u, Kak
CTIefiCTBUE, IPUBJICYEHMEM VX BHYIMAHNA K IPOAYKLMY KoMnanvn. Hike
OyZyT IIpuBeeHbl OCHOBHbIE QYHKIMY (GYPMEHHOTO CTU/IA, @ TAKXKe yC-
JIOBYS VIX peajin3aliiy Ha IpyMepe MarasyHa My>KcKux dacoB «Hac Vke»:

1. inentudukanns. Paspaborka pupMeHHOTro CTHIA TTOApa3yMeBa-
eT, YTO OpeHaMpoBaThCs OYAYT pasHble BU/bI IPOAYKIINIL: CYBEHMPHAs
HIpOAYKINA, lefioBast ¥ peknaMHasA. Takoe pasHooOpasue HocuTenei
OJVIHAKOBBIM 00pa3oM 3a0peHANpPOBaTb He MOYIUTCA, HO, TaK WJIN
VHaue, BCe BYUJIbI IIPOAYKLMA JO/DKHBI OBITE 0OPMJ/ICHBI B €INTHOM
CTHIe, 9TOOBI LiesieBast ayAUTOPYSA Ha MHTYUTVBHOM YPOBHE OTHOCU/IA
IPOAYKIMIO K OHOMY OpeHJy.

2. Inddepenunanns. Ha ppiHKe B KaXK/I0J1 KaTerOpuUM TOBAPOB
CYIIECTBYeT JOCTaTOYHOE KOMINYECTBO UTPOKOB 1, BBIXO/SA Ha PBIHOK,
KOMIIaHN:A OyIeT 3aBOEBBIBATh CBOE MECTO Pas/IMYHbIMM CIIOCOOAMIL.
OnuH 13 3P PeKTUBHBIX CIIOCO60B — GUPMEHHBII CTU/Ib. 3aIIOMIHAIO-
uiicss GMPMEHHBIV CTV/Ib MarasyHa OyeT BU3ya/lbHO OT/IMYaTh KOMIIa-
HVIO OT JPYyruX GpUpPM B TOBAPHOII KaTETOPUM, a TAKKe CIIOCOOCTBOBATH
IPOJBVDKEHNIO 1 Y3HAaBAaeMOCTY OpeH/ia Ha pBIHKe.

3. iMmnmxkeBas. VIMumpk — 9To BIeYaT/IeHMe, KOTOPOe KOMITAaHNsA
U ee COTPYAHUKI IIPOU3BOAAT Ha JIIOfIell I KOTOpoe (PUKCUPYETCs B X
CO3HaHUM B pOpMe OIpefe/IeHHbIX SMOLMOHA/IbHO-OKPAIlIeHHBIX CTe-
PEOTUIIHBIX NpefcTaBIennit (cy>xaennii, moiciein) [3]. Vimupxesas
dyHKIMA GMPMEHHOTO CTUIIA 3aK/II04aeTcsa B pOpMUpOBaHY OBICTPO
y3HaBaeMOr0, OPUTMHAIbHOTO, 3aIIOMIHAIOIIETO U IPYBJIEKATeTBHOTO
o6pa3a KOMIIAHNY, YTO CHOCOOCTBYeT IOBBILIEHNIO €€ IIPecTmka U pe-
IyTalVM Ha PbIHKE.

ITpu paspaboTKe PUPMEHHOrO CTU/IS Mara3yHa MY>XCKMX 4acOB
«Yac Vkc» I1aBHOI LIeIbIo OBIIO CO3JaHNe BU3Yya/lIbHBIX 00pa3os, CIo-
COOHBIX BBI3BATh II0JIOXKWTE/IbHbIE SMOLNIT 1 acconmanym. Paspaborka
BJ3YaJIbHOrO 0Opasa Mara3yHa IPONU3BOAWIACH C yYETOM OCHOBHBIX
byHKuMiT GUPMEHHOTO CTUIA.

Bce BujibI peK/IaMHOI MPOAYKIMY BBIIIOJIHEHBI B OJJHOM CTUJIE,
C IpuMeHeHueM (QUpPMeHHBIX IIBETOB MarasuHa (4epHoro, 6e1oro u cu-
HETo0), ¥ VICIIO/Ib30BaHMeM gupMeHHoro 3Haka — X. [laHHOe peleHye
6yneT crioco6cTBOBAaTh TOMY, 4TO MarasuH «Yac Vkc» craHeT y3Ha-
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BaeMbIM. 3alIOMUHAOMNIICA GUPMEHHBIV CTH/Ib Mara3yHa IpU3BaH
BI3ya/IbHO OT/IMYNUTHh KOMIIAHUIO OT APYTUX KOMIIAHMI B TOBApHOI
KaTeropuy, a TaKXKe CI0COOCTBOBATb MPOABIDKEHNUIO U Y3HABAEMOCTH
6penpa. COBOKYITHOCTb IpadyecKuX, IIBETOBbIX, MPU(TOBDIX, CI0-
BECHBIX IIPYEeMOB (PMPMEHHOTO CTU/IA KOMIIAHUY SABJIAETCA OCHOBOI
ero nMumKa. KoHKypeH1MA Ha PhIHKE JOCTaTOYHO BHICOKAS, JI/Il TOTO
4TOOBI 3aBOEBATH JOCTOIHOE MECTO, HEOOXOIMMO YAMBUTD, 3aMHTPUTO-
BaTb U 3alIOMHUTbCA NOTEHI[MAIbHOMY ITOKYHaTemo. Tak Kak Iie/1eBoit
aypuropueit MarasuHa «Yac VIke» ABIAIOTCA MY>KYMHBI, GUPMEHHBIN
CTMIb OTPaXKaeT MX LIEHHOCTM, COTEPXKUT B cebe CTUIbHBIN, CTPOrnit
U MMHMMAJIMCTUYHBIN XapaKTep.

braropaps 3anoMyuHamoIeMycs, YHUKaTbHOMY GYPMEHHOMY CTUIIIO,
MarasyH MY)XCKJX 4acoB OyfieT BI3ya/lbHO OT/INYATHCSA CPeyt KOHKYpeH-
TOB, YTO, B CBOIO OYepPe/ib, IIOCIOCOOCTBYET MPOJBIDKEHIIO KOMITAHNM
Ha pbIHKe.

DypMeHHBI CTU/Ib ABNAETCA HEKMM KOMMYHUKATOPOM C 1€/IEBON
aypmuropueit. braroapsa cCOBOKYIHOCTH 571eMEHTOB (PUPMEHHOTO CTUIIA,
MO>KHO JJOHECTH HY)KHYI0 MH(POPMALIMIO IO TOTPeONTEA.

K cucreme pupMeHHOro CTU/IA OTHOCAT C/IeAYIOLIVe STIeMEHTBI [4]:

e TOBAPHDII 3HAK;

e JIOTOTMII;

« (bUpMeHHBIIT 6710K;

o (bUPMEHHBIIT T03YHT (CIOTaH);

 (GUPMEHHYIO I[BETOBYIO FaMMY;

o (UPMEHHBI KOMIUIEKT IIPUPTOB;

o mpoune GpupMeHHbIe KOHCTAHTHI.

DYpPMeHHBIN CTUIb — 3TO COBOKYITHOCTD IpaMyecKIX, IIBETOBBIX,
IIPUQTOBBIX, CTTOBECHBIX IIPVMEMOB, KOTOPbIE B CBOEM eIMHCTBE CO3/AI0T
HEKII YHMKA/IbHBIN 06pa3, 4To obecreunBaeT eAMHCTBO BCEM U3 -
AM QUPMBI, a TaKOKe BIUAET Ha ee Y3HABAeMOCTb 1 CITY>KUT CPEICTBOM
umMupKa GupMsl B nesoM. IToHATNA GUPMEHHOTO CTUIA ¥ MMUTKA
TECHO CBA3aHbI MeX/Y 00071, TaK KaK (pMPMEHHBIN CTU/Ib — 3TO OCHOBA
MMMJKA, ITTaBHOE CPeNCTBO ero popmuposann. [Ipyrumu crnosamu,
(bUpMeHHDIN CTU/Ib BIMAET Ha OTHOIIEHNUE OTPeONUTENA K IIPOAYKTY,
CTY>KUT HEeKVM TapaHTOM KayecTBa, MoBbIIaeT 3¢ HeKTUBHOCTD pe-
K/TaMHOJI KaMITaHUY (PYPMBIL.
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VIMMIK KOMITAaHNY, CO3JaHHBII TP TOMOIY GUPMEHHOTO CTUJIA,
IPOABUTAETCs HAa PHIHKE TOBAPOB U YC/IYT € IIOMOIIBIO KOMITTIEKCA Map-
KeTMHTa, KOTOPBIN BKIIOYAeT B ce0sI MPsIMOIT MapKeTHHT, peknamy, PR
U CTUMY/IVPOBaHIe COBITA.

Takum ob6pasom, cospanne GUPMEHHOTO CTU/IS KOMITAHUY SIBISIETCS
HEOTheM/IEMOJ YaCThIO YAYHOTO POABIDKEHNS (GUPMBI 11 ee TOBapOB
(ycnyr) Ha pbIHKe, CHOCOOCTBYET CO3/IaHMIO ITOJIOKUTETBHOTO MMUJKA
1 GOopMMPOBAHMIO IIPU3HAHNS OKyIIaTeneit. brarogaps dupmeHHOMY
CTWUIIO, B CO3HAHUM MOKYyIareseit GOpMUpyeTcst yCTONIMBDI 06pa3s
OpeH/ia, KOTOPBII PaCIpOCTPAHsIETCS HA BCIO IPOAYKIMIO KOMITAaHNN.
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KOH®INKTOTEHHBIN ACIIEKT
MEXKY/IBTYPHOTO B3AVIMOIOENCTBUA
B MHTEPHET-IIPOCTPAHCTBE

AnHOMAYUs: B CTaThe pacCMaTpUBaeTCs BVsiHeE Iy poBusarym u rmoba-
JIM3ALYY Ha IPOLIECC MEXKYIBTYPHOTo obiienns. [[poaHanusupoBaHo BIVSIHIE
VuTepHeTa Ha (haKTOPBI MEXTPYIIIOBOro KOH(IMKTa. [IpogeMOHCTprpoBaHbI
HeraTVBHBIE aCIIEKTHI BUPTYA/IbHOTO B3aMMOJEICTBIS Ha POHe 06IIiero moBsl-
IIeHVsI YPOBHsI KOHQIMKTHOCTI.

Kniouegvte cnosa: undposnsanys, KOHQINKT, UHTEPHET-KOMMYHUKALI.
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