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Table 1
Descriptive statistics of the respondents sample

CHARACTERISTICS CODE FREQUENCY SHARE, %

sex (SEX)
male 1 14 829 58,8
female 2 10 380 41,2

age (AGE)

15–24 1 2 141 8,5
25–39 2 4 919 19,5
40–54 3 6 869 27,3
55+ 4 11 280 44,7

size of 
municipality 

(LIV)

living in rural area or village 1 8 229 32,6
living in small and middle sized town 2 9 359 37,1
living in large town 3 7 521 29,8

work (WORK)

self-employed 1 2 527 10,0
employee 2 8 060 32,0
manual worker 3 1 869 7,4
not working 4 12 753 50,6

Source: own processing, 2018.
Selection based on the Open Data Barometer from 2012.

Table 2
Descriptive statistics of the respondents answers

QUESTIONS
Q1 Q2 Q3

The importance of the product’s impact on 
the environment when making decision on 

what products to buy

Environmentally-friendly products 
are good value for money

Using environmentally-friendly 
products is “the right thing to do”

SCALE FREQUENCY, % SCALE FREQUENCY, % SCALE FREQUENCY, %
very important 38,8 strongly agree 20,5 strongly agree 67,4
fairy important 44,3 tend to agree 41,5 tend to agree 28,0
not very important 12,2 tend to disagree 25,1 tend to disagree 2,8
not at all important 2,7 strongly disagree 7,2 strongly disagree 1,2
no answer 2,0 no answer 5,7 no answer 0,6

Source: own processing, 2018.
Selection based on the Open Data Barometer from 2012.
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Table 3
Parameter estimates for the econometric models in the field of Europeans attitudes towards green products

M1 M2 M3

Ref. B EXP(B) SIG. B EXP(B) SIG. B EXP(B) SIG.
[Sex  female] ( ) 1,494 *** ( ) 1,101 *** ( ) 1,216 ***

[Sex  male] 0 1,000 1,000 1,000
[Age  55 ] ( ) 2,461 *** ( ) 1,054 ( ) 1,203 ***

[Age  40–54] ( ) 2,147 *** ( ) 0,944 ( ) 1,164 ***

[Age  25–39] ( ) 1,575 *** ( ) 0,947 ( ) 1,198 ***

[Age  15–24] 0 1,000 1,000 1,000
[Living in large town ] ( ) 0,942 ** ( ) 0,970 ( ) 1,165 ***

[Living in small/middle sized 
town] ( ) 1,000 ( ) 1,006 ( ) 1,043

[Living in rural area or village] 0 1,000 1,000 1,000
[Work  not working] ( ) 1,064 ( ) 1,342 *** ( ) 0,969
[Work  manual worker] ( ) 0,904 * ( ) 1,549 *** ( ) 0,763 ***

[Work  employee] ( ) 0,830 *** ( ) 1,118 *** ( ) 0,922 *

[Work  self employed] 0 1,000 1,000 1,000
Total 26 476 25 209 25 209
AIC 2582,503 2561,918 1760,682
Omnibus test *** *** ***

Significance levels: *** for p  0,01; ** for 0,01  p  0,05; * for 0,05  p 0,1.
Source: own processing 2018.
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