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Реклама в социальной сети «Инстаграм» 

 

На сегодняшний день в связи с огромной конкуренцией на 

рынке рекламы рекламодатели ищут все новые и новые эффективные 

способы размещения своих рекламных сообщений. Социальная сеть 

«Инстаграм» –  платформа с более чем 400 миллионами 

пользователей по всему миру, постепенно вытесняющая 

телевизионную и печатную рекламу, стала одной из самых 

популярных и результативных площадок для размещения рекламных 

сообщений. 

 

Advertising on Instagram 

 

Nowadays advertising is one of the most active and large-scale 

growing areas in the modern world. Advertising is paid, non-personal, 

public communication about causes, goods and services, ideas, 

organizations, people, and places, through means such as direct mail, 

telephone, print, radio, television, and internet [3]. An integral part of 

marketing, advertisements are public notices designed to inform and 

motivate. Their objective is to change the thinking pattern (or buying 

behavior) of the recipient, so that he or she is persuaded to take the action 

desired by the advertiser [3]. 

Competition in the advertising market is really high nowadays [1]. 

Advertisers are looking for new ways to attract potential consumers of 

their goods and services and they are ready to pay big money for this. 

According to recent data the $600 billion advertising industry, which is 

growing at 5% rate annually, is undergoing a rapid transition. While TV 

ads continue to rule the roost with over 40% share, digital ads that include 

online desktop and mobile ads have taken the center stage and are growing 

at a rapid pace. According to eMarketer, Mobile advertising is the key 

driver of growth around the world and advertisers will spend $64.25 

billion worldwide on mobile advertising in 2015, an increase of nearly 

60% over 2014 [4]. 



227 
 

This is not surprising since new technologies, Internet and, of course, 

social media have almost completely absorbed our society. Modern people 

can not imagine their lives without their Smartphones and everyday 

Internet activities. And social networks play one of the most important 

roles for them [7]. “Nowadays, social media is the easiest place to go to 

find something”, said David Nail, an American musician. 

And, of course, one of the most popular and often used worldwide 

social media is Instagram. Instagram is an online mobile photo-sharing, 

video-sharing, and social networking service that enables its users to take 

pictures and videos, and share them on a variety of social networking 

platforms, such as Facebook, Twitter, Tumblr, and Flickr. Originally, a 

distinctive feature was that it confined photos to a square shape, similar to 

Kodak Instamatic and Polaroid images, in contrast to the 4:3 aspect ratio 

typically used by mobile device cameras. It was created by Kevin Systrom 

and Mike Krieger, and launched in October 2010 as a free mobile app. The 

service rapidly gained popularity, with over 100 million active users as of 

April 2012 and over 300 million as of December 2014 [8]. 

Users can upload photographs and short videos; follow other users' 

feeds and geotag images with longitude and latitude coordinates, or the 

name of a location. Every year, Instagram releases Top 10 Instagram 

geotagged locations in the world, in pictures [5]. Users can connect their 

Instagram account to other social networking sites, enabling them to share 

uploaded photos to those sites. As of June 2013, users can connect their 

Instagram accounts to Facebook, Twitter, Tumblr and Flickr. In 2012, 

Instagram created web profiles which allow users to use their Instagram 

account like a social media site. This gave users a web profile featuring a 

selection of recently shared photographs, biographical information, and 

other personal details. The web feed is a simpler version of the phone app, 

mimicking the look and feel users are already accustomed to [8]. 

In December 2013, Instagram added a feature named Instagram 

Direct that allows users to send photos only to a specific user or group of 

users, rather than having it viewable by everybody. In August 2015, 

Instagram allowed users to start using non square images as a part of the 

feature set. On October 29, 2015, Instagram announced that it would allow 

advertisers to buy carousel ads to expose company brands to more people 

[8]. 

Nowadays with a community of more than 400 million people, 

Instagram is one of the world's largest mobile ads platforms. Businesses 
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can share their stories with a highly engaged audience in a creative, high-

quality environment and drive action with their advertisements [5]. 

Instagram advertisements are now available globally for all 

businesses - big and small. Instagram's enhanced ad formats, targeting and 

buying options help advertisers drive the results they care about – from 

raising awareness to increasing website sales and mobile app downloads.  

Instagram ads can now be purchased and managed through 

Facebook's self-serve interfaces – Ads Manager and Power Editor [2]. 
    There are several ways to create the advertisement on Instagram 

[2]:  

1. Photo аds. 

With photo ads, businesses can tell their story through beautiful 

imagery. 

2. Video ads. 

Video ads offer the same visually immersive quality as photo ads – 

with the power of sight, sound and motion. Now people can share videos 

up to 30 seconds long and in landscape format. 

3. Carousel аds. 

Carousel ads bring an additional layer of depth to photo ads. People 

can swipe to see additional images and a call to action button takes them to 

a website to learn more. 

Instagram advertising solutions support the following functions: 

1. Clicks to website. 

An advertiser can send people to important sections of their website. 

2. Website сonversions. 

An advertiser can get people to take specific actions on their website. 

3. Mobile аpp installs. 

An advertiser can get people to install their mobile app (a mobile 

application, most commonly referred to as an app, is a type of application 

software designed to run on a mobile device, such as a smartphone or 

tablet computer; apps are generally small, individual software units with 

limited function [6].) 

4. Video views. 

An advertiser can tell a story using video. 

5. Reach of a specific target audience and ads message frequency. 

An advertiser can achieve predictable reach of their target audience 

and greater control over advertising message frequency, posting on their 

Instagram account.  

6. Page post engagement. 

https://www.facebook.com/ads/manage
https://www.facebook.com/ads/manage/powereditor
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An advertiser can get a lot of people to engage with their 

advertisement. People start following an advertiser account after seeing an 

interesting and attractive advertising message. It helps to increase the 

number of potential customers.  

7. And finally, mass awareness. 

An advertiser can drive mass awareness to a broad audience with 

guaranteed impressions and placement in the top advertisement position of 

Instagram's feed. 

    It is possible that very soon Internet advertising and especially 

advertising on social media (including Instagram advertising) will 

completely displace other types of advertising.  
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