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Уважение – главный принцип межкультурной коммуникации 

 

В статье автор делится личным опытом построения успешной 

карьеры в мультикультурной среде, акцентируя внимание на 

потенциальных возможностях представителя любой культуры 

добиться успеха в интернациональной компании при условии 

соблюдения основного принципа общения – уважения к другим 

культурам. 

 

Respect as the main principle of intercultural communication 

 

The world we live in today is very different from the world people 

lived in 50 years ago. It has been evolving year after year through creation 

of more opportunities, new technologies and breaking the boundaries. 

Today we live in a “global village”, where no nation, group or culture can 

remain anonymous (Samovar & Porter, 1991). While our population is 

growing, the raise of Social Networks makes us feel like the world is 

becoming smaller by day, and our interaction with people from other 

cultures becomes more inevitable than ever. While modern technology 

made it easy for us to communicate with people anywhere in the world, 

this type of interaction can be quiet challenging, if people do not 

understand and are not willing to learn how to deal with representatives of 

cultures other than their own. It is fairly natural for human beings to have 

desire to spend time with beings similar to them. We tend to be within our 

comfort zone when we communicate with people, who share same values, 

have same traditions and rules. Hence, some people can find it difficult to 

get out of their comfort zone in order to simply even have a dialogue with 

representative of other culture. Accepting the different cultural views, 

working and studying with this acceptance take us to a whole other level 

of mastering the art of intercultural communication. 

As defined by Singer (1998), culture is: ’a pattern of learned, group-

related perceptions- including both verbal and non-verbal language, 

attitudes, values, belief systems, disbelief systems and behaviours that is 

accepted and expected by an identity group’. 
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It is important to remember that cultures are not fixed, they are 

dynamic, they change, and some do it faster than the others through shared 

interactions (Gudykunst, 1983). Based on the above definition and the 

view of the modern world, intercultural communication can be defined as 

the study of communication between people whose “cultural perceptions 

and symbol systems are distinct enough” to alter their communication 

(Samovar and Porter, 1997).  

As you may have already figured out, speaking an ‘international’ 

language or any language other than your native is an important enabler to 

start building communication, but just fluently speaking a foreign language 

cannot guarantee you a successful dialogue with a person from another 

culture. It is quiet similar to a child’s communication with adults. An 

infant can’t speak to his/her parents, and due to that it often takes parents 

some time to understand what their baby is after.  Once the child develops 

speech ability, it becomes much easier to build a dialogue and mutual 

understanding. However, during the early years, when child goes to a 

kindergarten, as an example, he or she may struggle to understand why 

some kids are doing certain things and are allowed to do them, while he or 

she can’t do the same, which is simply a matter of different family 

upbringing and different values. In this ‘kindergarten’ situation a child 

then decides whether he or she still tries to build a relationship with those 

‘others’ or chooses to play only with similar kids not getting out of  the 

comfort zone. 

This simple example and comparison shows that just speaking the 

same language is often not enough to build effective communication and 

relationships. Intercultural communication is rapidly becoming an essential 

part of workplace culture, but moreover it is becoming inevitable for 

everyday life in majority of the developed and developing countries. I have 

been very fortunate to experience and live by principles of intercultural 

communication in high school, university and my current workplace in 

two very different developed countries outside of Russia.  

For one year I have been studying in South Georgia, United States in 

high school, and as part of my exchange program I have been living in an 

American host family. While the United States of America are absolutely 

considered to be a developed country, a town of 30,000 in South Georgia, 

does not particularly meet the expectations of developed culture, if you 

like. Given the diversity of population in the United States, I believe there 

are still a lot of places there that fail to benefit from and prosper through 

the right use of communication and understanding each other’s culture. As 



174 
 

an example, in my South Georgian High School, we had about 40% of 

white Americans, 30% of African Americans and 30% of Hispanics, which 

is absolutely nothing new for the US. In saying that, walking down the 

streets of the town, you could often see Confederate Flags on the houses 

and cars as an eternal reminder of American Civil War and the days of the 

‘white supremacy’. You would often hear people discussing the big and 

loud Mexican weddings down the road and complaints about loud Hip 

Hop music playing in another neighbourhood, without even realizing, that 

those things are part of a culture, just a different culture to your own. The 

issue here, is that if people grow up thinking that it is acceptable to be 

ignorant to the diversity of cultures, they would really struggle in their 

future to build a career, as fitting into a workplace diversity is almost an 

essential skill for any hopeful employee. 

Following the example of not very good intercultural 

communication, I have a much better one that I’ve been living and 

breathing in the last 8 years of my life, in an extremely diversified country 

of Australia. I have already visited quite a few countries in my not very 

long life, and I have never experienced anything like Sydney, when it 

comes to the mix of the cultures, the mutual respect across all of them, and 

the workplace ethics related to intercultural diversity. 

I initially came to Sydney to study at the university to get a Bachelor 

of Business, majoring in Accounting and Finance. On my first day at the 

university, I’ve realised that I probably had more nationalities represented 

in one class than I have ever met in my life: Koreans, Vietnamese, Thai, 

Chinese, Lebanese, Russians, Ukrainians, Kazakhs, Latvians, Lithuanians, 

Israelis, etc. Even the Australians, that I met, were mostly 2nd or 3rd 

generations of Italians, Greek, Maltese, Hungarian, Serbian and British, of 

course. What I found fascinating at the university were simple things like 

studying techniques and approaches, as well as eating habits during lunch 

breaks and communication with the lecturers. While we had so many 

differences in some of the most basic behaviours, it never bothered me, as 

I respected it and I’ve respected the fact that all of us came from other 

countries for same reason at that stage: to get a university degree of an 

English speaking country that will open up a whole new horizon of 

opportunities. Funnily enough, even Australians in 3rd and 4th generations 

of foreign background keep very true to their traditions and cultures, even 

though a lot of them have never even visited the country of their family’s 

origin, but yet you could always pick up whether the person is coming 

from Italian background or Serbian background, despite of their looks and 
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purely based on their behaviours and manners. 3 years of studying in the 

epicentre of Intercultural Communication was a lesson on its own, and all I 

can say is that, those who struggled to fit in with other cultures at 

theuniversity were the same people, who ended up struggling to find a 

good first job after graduation or stay in a good job. By opening your mind 

to the mastery of intercultural communication, I’ve opened up a much 

broader range of career opportunities. 

Today I work for one of the world’s largest family owned private 

companies, that employs associates at 370 sites, including 135 factories, in 

68 countries worldwide. I’ve joined this company over 3.5 years ago as a 

fresh out of university graduate, and got my first ever full-time job as a 

Junior Accountant. Next month I am starting a new role within our 

Finance team as Supply Finance Analyst of Pacific Region of our 

Business, which will be my 3rd role and 2nd promotion in less than 4 years. 

That would not be possible, if it wasn’t for the respect and mutuality that is 

built into the core principles of the workplace ethics of this company. 

When I just started working there, I only had a working visa, and yet no 

one has ever asked me in a negative way about my ‘immigration’ status at 

my workplace. It was probably because many people from the Pacific 

branch of this business actually don’t have citizenships of Australia, 

including our General Manager and our Finance Director. That just shows 

that equal opportunities are given to anyone who is a hard worker, brings 

value to the business and can efficiently develop and sustain in a 

multicultural environment.  

One of the key principles of making the intercultural communication 

work in the workplace is respect. And I am a strong believer it is a key 

principle to build any type of communication and relationship. Without 

respect, you will not find the time to listen to opinions different to your 

own, you will struggle to accept the different ways of doing work, and you 

may even have zero interest in talking about plans for the weekend with 

people, who are of different background. Respect almost automatically 

opens up your mind to new discoveries and knowledge of something, you 

may have never wanted to learn about. Things that I’ve learnt about other 

cultures in the last 8 years, not only opened my eyes even wider to the 

world but also helped me a lot in building relationships at work and 

applying the right behaviours in the various conflicts, and decision-making 

situations. Mastering the art of intercultural communication is like 

becoming a chameleon, which has an ability to fit in and adapt to different 

environments, which is able to solve a conflict based on the 
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peopleinvolved in it, and is able to communicate the same message in 

different ways. 

What I also noticed in our business is that people in leadership and 

director roles are the people, who travelled around the world, who moved 

between countries for work and who are able to lead diversified group of 

people and deliver a message in a way, that it is accepted by each one of 

the employees despite of the country, where the office is and despite of the 

employees’ cultural backgrounds.  

Intercultural communication is an undeniably important part of 

today’s world. You cannot expect to have a good business outside of your 

own country, if you can’t get the basics right. It may be often hard, but to 

succeed in today’s society at an international level you need to get out of 

your cultural comfort zone and open your eyes to the whole bright world 

out there. 

 

Список литературы: 

 

1. Samovar, L.A., & Porter, R.E. (Eds.).(1991). Communication 

between cultures. Belmont, Ca: Wadsworth Publishing Company. 

2. Gudykunst, W.B. (1983). Intercultural Communication theory: 

Current perspective. Beverly Hills, Sage. 

3. Samovar, L.A., & Porter, R.E. (Eds.).(1997). Intercultural 

communication: A reader (eight ed.). Belmont, Ca: Wadsworth Publishing 

Company. 

 

 

И.А. Гальцева, Д.Г. Уткина 

Уральский федеральный университет имени первого Президента 

России Б.Н. Ельцина 

г. Екатеринбург, Россия 

 

Влияние культурных традиций восприятия цветов  

на оформление интерьера гостиницы  

 

На сегодняшний день учеными проведено множество 

исследований на тему восприятия цветов разными национальностями. 

В одних культурах восприятие цвета может существенно разниться 

от других, и вызывать как положительные, так и отрицательные 

ассоциации и эмоции. В гостиничной сфере современные дизайнеры 


