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  Pharmaceutical is a little behind the degree of is area, this comprises a good advantage for 
Shreya life Sciences on the grounds that in Russia there is an incredible demand of Medicines and 
the firm is appreciated because of its knowledge and willing to share with its customers. 

Another test is made up by the language since not many individuals communicate in English 
in Russia. This issue is dodged by Shreya Life Sciences with the agent that is Russian. However, 
another issue respects Arbitrary laws. Employee revealed to us that they had an issue with a client, 
and he was considering the chance to go before a court, yet the agent discouraged him in light of the 
fact that in Russia you can not realize which will be the result. The last primary test is corruption. 
Shreya Life Sciences has never managed it, yet it is away from nearness of the corruption. However, 
their employee said that they believe they are losing a few organizations in light of the fact that the 
organization isn't engaged with corrupted dealings.  

As by the above findings and opinions are businessman of present scenario they are quite 
happy for doing in business in Russia even a successful one. 
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БИЗНЕС В РОССИИ:  
МНЕНИЕ ИНДИЙСКИХ ПРЕДПРИНИМАТЕЛЕЙ  

Аннотация 
Расширение всегда считается ключевым элементом для ведения бизнеса, а расширение 

бизнеса в России – это большой шаг для компании, поскольку Россия имеет огромный эконо-
мический потенциал. Россия и Индия имеют хорошие экономические и политические отно-
шения со времен СССР, между странами подписано большое число меморандумов о сотруд-
ничестве, обе страны ставят цель повышения темпов развития своих экономик к 2025 году. В 
статье речь идет о двусторонних отношениях Индии и России, а также о мнении индийских 
предпринимателей, имеющих бизнес в России, о тех барьерах, с которыми они столкнулись 
при его создании. 

Ключевые слова: Индийско-Российские экономические отношения, бизнес в России, 
Индийские предприниматели в России. 
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INTERNATIONAL LANGUAGE ONLINE PROJECTS AS A SOFT  
POWER RESOURCE: COMMUNICATIVE ASPECT1 

Abstract 
The author considers the activities of international linguistic Internet projects in the context of 

soft power theory. Currently, countries compete with each other in terms of attractiveness for tourists, 
potential residents, educational and labor migrants. At the same time, the so-called soft power of 
countries can play a significant role in shaping such attractiveness. Modern researchers and authors 
of soft power ratings of States identify such elements of soft power as the political system, govern-
ment, business, education, culture, language, digitalization, etc. As we can see, international linguis-
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tic Internet projects are at the junction of several elements of soft power (education, language, digi-
talization, culture). Therefore, it is interesting to see to what extent the soft influence of these areas 
extends through such projects, forming the attractiveness of a particular state for different target 
groups, as well as through what technologies and tools this is implemented. At the same time, the 
author considers both ‘passive’ and ‘active’ soft power operating within the framework of interna-
tional linguistic Internet projects. As for the ‘active’ soft power, the article focuses on communication 
technologies, since without them even the most significant competitive advantages may be unno-
ticed. In order to answer these questions, the author analyzes the activities of three international 
linguistic projects: Engoo.com, Lingoda.com, Englishlive.ef.com, considering them in terms of soft 
influence and the communication technologies used. 

Keywords: international linguistic Internet projects, soft power,communication technologies, 
education, digital communicationю 

 
The process of globalization in the present world affects almost all spheres of society, from 

science to business. Student exchanges became extremely popular, and organizations began to accept 
standardized work and process documents that would apply to all countries. On a global scale, rap-
prochement and fusion of cultures of different states takes place, as a result of globalization, the world 
becomes less isolated and more dependent on all its subjects. In addition, the result of globalization 
has been an increase in interest and demand for the study of foreign languages in the scientific and 
medical community, for example, English - the main one for communication and cooperation at the 
moment. This also affected specialists from other industries, including businessmen conducting in-
ternational activities and even ordinary citizens who want to travel to countries without fear of being 
lost - of course, the increased interest and motivation to learn foreign languages is obvious. The result 
of globalization, however, can be considered another process without which it is impossible to imag-
ine the modern world - these are international student exchanges. Student mobility is increasing, a 
striking example of the impact of globalization is found in Research on Study Abroad, Mobility, and 
Student Exchange in Comparative Education Scholarship: In 1979, the British section of the CESE 
declared itself to be the British Comparative Education Society. However, four years later the asso-
ciation was renamed the British Comparative and International Education Society, reflecting growth 
of the international development constituency in the group. "In the following years, the international 
constituency grew stronger while the number of comparative educators diminished to the point where, 
in 1997, the Society renamed itself again – as the British Association for International and Compar-
ative Education [8].  

The internalization of education is closely linked to improving the effectiveness of all areas 
of the country's day-to-day activities. Since many countries have privileges from the state, they are 
actively involved in attracting students from other countries. [1] In addition, soft power can have an 
effect on foreign entrants. When choosing a foreign university, the question about the attractiveness 
of a foreign country and life in it arises and a future student takes these moments seriously. 

And, of course, the universal language for students to communicate is English. No matter what 
country you come from, English unites nations on the planet, including those who travels for work 
issues or in order to get education abroad.  

In the context of a rapidly developing environment, it is important to maintain quality, but at 
the same time to save time, it is in the framework of such conditions that the demand for online 
projects has increased. Due to the simplicity and accessibility of interaction, not a small part of the 
population now opt for schools available on the Internet. From the point of view of our study, it is 
worth saying that both online projects and the language being studied can be a source of passive and 
active soft power of states. The concept introduced by Harvard University professor Joseph Nyeh 
says that soft power implies a policy that promotes the desired results based on voluntary participa-
tion, sympathy and attractiveness, as opposed to “hard power”, which implies coercion [7]. Govern-
ment, or participants of the interaction demonstrate soft power through a complex mechanism, using 
instruments of cultural impact such as cultural, educational and scientific exchanges , music, mega-
sport events, religion, cinema and national culture. More importantly, these means of communication 
have become an essential part of the society last decade. We see them as tools for providing all kind 
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of information and details, in such a way heads of the country have a chance to present their attrac-
tiveness, fairness and a desire to show respect to human rights. Both soft and hard power can be 
passive (unintended influence) and active (intended influence). Passive soft power means that just 
possession of soft power elements is enough to affect others, while active soft power implies action, 
use of soft power instruments and institutions [5]. Today soft power concept consists of three com-
ponents - culture, political values, and foreign policy. It works effectively when culture enjoys pop-
ularity abroad, political values are shared by other states, and foreign policy is approved, or at least 
is not opposed to. To use soft power a state should have enough resources and ‘attraction capital’. 
For example, it is ambiguous to project its influence for those countries which lack viable economic 
and political models, degrade technologically and educationally, or have serious social problems. And 
very often it takes states years to gain and enhance their soft power, and to become a role model and 
leader for others [9]. 

Our research is based on the data gathered from three international language projects, such as 
English online school Lingoda.com [2], Engoo.com [3] and also English.ef.com [4]. All three schools 
offer private or group language lessons 24/7, they have got a list of teachers from all over the world 
and anyone who wishes to master their language skills are welcome to take up a very first class on 
their platforms. Our main task is to identify how actors, in this case, project creators, use active soft 
power and what is the potential for its further use, as well as research on the use of passive soft state 
power in selected projects. Soft power is based on cultural and political values, institutions that are 
able to attract others, “want what you want,” our goal is also to analyze through which elements of 
projects soft power is expressed and how they affect consumers. The managers of the projects, 
whether they want it or not, through certain digital tools transmit attractiveness or unattractiveness of 
the state. Some scientists emphasize the importance of academic factors of education which can be 
the quality of education, others believe that non-academic factors, such as the cost of education or 
tolerance in society, play a major role. I am of the opinion that the attractiveness of a country or a 
particular society can only be achieved by a combination of factors. For example, on the website of 
EF there is a high level of personalisation and the authors of the project create a so-called personal 
touch with the customers by placing pictures of teaching staff, mostly images of smiling faces. The 
attractiveness is formed with the means of passive soft power, the people from whom the students 
will receive the knowledge are the one of the most important academic factors. Comparing this project 
with the Engoo I can conclude that for the managers of the last mentioned source it is more significant 
to provide to the potential students with the non-academic information. The teaching staff goes into 
the background, an important aspect of education for them is the cost of each lesson, discounts and 
special offers. Now, while the time of world pandemic, they emphasize the importance of online 
learning and the ability to study distantly, so the main announcement on the first page of the project 
is the message of a 50 percent discount on the course, which is valid at the moment, a screenshot is 
presented in picture 1.  

 
Picture 1. Engoo discount 

 
With no doubts, the creators of the project, as I can say, keep up with the global trends. Cus-

tomers, or their future students, with a high probability will notice how modern the school is and how 
fast it keeps the information updated, making a conclusion related to the whole community. The same 
idea is transmitted in Lingoda online school – the focus is on the importance of learning on distance. 
Passive soft power, as we mentioned above, is a concept that allows members of a certain community, 
in this case, the state, to attract others to actions by increasing the attractiveness of the proposed 
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conditions. Such aspect can include easy website navigation. Since the main thing that is required 
from the site is an easy way to find information about the cost, schedule and availability of classes, 
with the simplest access such data is given in the Lingoda project – a detailed instruction how you 
can persuade your first class with the desired time and week restrictions. However, some strategy to 
make students go for the first lesson may seem a bit too aggressive, I analyzed the navigation on the 
Engoo project, obviously, the repetition of the phrase ‘Get a free trial lesson’ obsessively offers to 
start learning with them.  I noticed that the non-academic aspect such as cultural content is only pre-
sented visually in the Lingoda school – a picture of British popular sightseeing completes the image 
of English online learning, picture 2. 

 
Picture 2. Popular British sightseeing 

 
Due to the variability of the instruments and sources international projects nowadays change 

and follow new trends. Through their choice passive and active soft power are delivered. Messages 
and announcement they post, pictures they choose, whether they focus on favorable pricing policy or 
they make an accent on comfortable schedule conditions, everything, consciously or not, becomes a 
conductor of the soft power of society they present. We cannot deny the importance of conscious 
development and promotion of soft power in the context of international linguistic projects. Students 
of such educational projects are likely to broadcast their ideas about the country, culture and society 
throughout life. Given vectors of soft active and passive power can be an effective tool to increase 
the attractiveness of a country. 
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Л. Ф. Исхакова  

МЕЖДУНАРОДНЫЕ ЛИНГВИСТИЧЕСКИЕ ОНЛАЙН ПРОЕКТЫ КАК РЕСУРСЫ 
МЯГКОЙ СИЛЫ: КОММУНИКАЦИОННЫЙ АСПЕКТ 

Аннотация 
В статье рассматривается деятельность международных лингвистических интернет-про-

ектов в контексте теории мягкой силы. В настоящее время различные страны конкурируют 
друг с другом в плане привлекательности для туристов, потенциальных резидентов, образо-
вательных и трудовых мигрантов. В то же время значительную роль в формировании такой 
привлекательности может сыграть так называемая мягкая сила стран. Современные исследо-
ватели и авторы рейтингов мягкой силы государств выделяют такие элементы мягкой силы, 
как политическая система, правительство, бизнес, образование, культура, язык, цифровизация 
и др. Как видим, международные лингвистические интернет-проекты находятся на стыке не-
скольких элементов мягкой силы (образование, язык, цифровизация, культура). Поэтому ин-
тересно посмотреть, в какой степени влияние этих направлений распространяется через про-
екты, формирующие привлекательность того или иного государства для различных целевых 
групп, а также через какие технологии и инструменты это реализуется. При этом мы рассмат-
риваем как "пассивную", так и "активную" мягкую силу, действующую в рамках международ-
ных лингвистических интернет-проектов. Что касается "активной" мягкой силы, то в статье 
основное внимание уделяется коммуникационным технологиям, поскольку без них даже са-
мые значительные конкурентные преимущества могут остаться незамеченными. Для того 
чтобы ответить на эти вопросы, в статье анализируется деятельность трех международных 
лингвистических проектов: Engoo.com, Lingoda.com, Englishlive.ef.com, которые рассматри-
ваются их с точки зрения «мягкого» влияния и используемых коммуникационных техноло-
гий. 

Ключевые слова: международные лингвистические интернет-проекты, мягкая сила, 
коммуникационные технологии, образование, цифровая коммуникация. 
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IMPACT OF DIGITALIZATION: 
 TRANSFORMING EMPLOYMENT AND EDUCATION 1 

Abstract 
This paper investigates the influence of digitalization: transforming employment and education. 

Digital learning system through educational institutions and technical training centers influence the 
work process of individuals and enterprises. This study examines the qualitative research methodol-
ogy. Digitalization transformation influences on the cognitive skills of the workers, employees, and 
learners. The Digital learning platform increases the strengths of the learners while dealing with the 
change of the working process of the technology in the working life. Human interactions in this work-
life process the digitalization transformation. Digitalization helps individuals and enterprises monitor 
and assess the actual effects of technological advancements. Cognitive skills of individuals influence 
the digitalized working life dealing with technological digitalization. A growing number of 
knowledge of individuals makes the process of the digitalization transformation effective. In this 
digitalized world, individuals consume information and produce highly sensitive data for the better 
of the country. Technological innovations create new opportunities for nations, individuals, and 
firms, even inventing threats as well. 

Keywords: digitalization, transformation, employment, education. 
 

1. Introduction. 
Digitalization impacts on industrial work, economic sectors, the availability of natural re-

sources, administrative and as usual services, and the work of all kinds of occupations and profes-
sions. The authors of this paper concentrate on how digitalization impact on employment and educa-
tion. Jobs and employment of individuals change because of digitalization through technological ad-
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