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C pa3BuTHEM DOSKOHOMUKM M TaKHUX SBJICHMH, Kak, HalpuMep, «IKOHOMHKaA
BIIEYATJICHUI», MEHSETCS U SI3bIK, KOTOPBIM CTAHOBUTCS MOJBEPKEH MPOLECCY KOMMEPILIMH-
anu3aluy WM KOMMOAU(pUKAUUU. ABTOPBI UCCIEIOBAaHUS PAaCCMAaTPUBAIOT MPUMEPHI UC-
MOJIb30BaHMsI AHIJIMHCKOTO M PYCCKOTO A3BIKOB B IMHTBUCTHYECKOM JaH/magdTe XapOouHa ¢
LEJIbIO BBISBJICHUS UX (QYHKIHUH U MPUXOAST K BBIBOJY, YTO MHOCTPAHHBIE SI3bIKM aKTHBHO
MCIOJIb3YIOTCS B KAUECTBE MHCTPYMEHTOB CO3JJaHUSI KOMMEPUECKH BBITOJIHOM CpeIbl.

KiaroueBble cjoBa: ypOaHucTHYecKas JIMHIBUCTHKA; ypOaHOHUM; SI3bIKOBOU
Ja"amadT ropoja; JMHIBUCTUUECKUM JaHIadT; KOMMOIU(pUKaLUs S3bIKa; XapOUH.

Studying linguistic landscapes from different perspectives has recently
become one of the most popular research topics in modern linguistics.
“Linguistic Landscape: An international journal” (2015) defines linguistic
landscape as “a field that attempts to understand the motives, uses, ideologies,
language varieties and contestations of multiple forms of ‘languages’ as they
are displayed in public spaces” [ref.: Gorter 2018: 81]. The definition itself
poses the problem of linguistic landscapes as multilateral; it is associated with
different sciences, inter alia, sociology, economics, politics, urbanistics, etc.
The overwhelming tendency for language commodification within linguistic
landscapes gives evidence to the statement.

Economics plays a pivotal role in societal development. It pervasively
influences not only our lives, but also the urban world where most of the
population is concentrated today. One such influence is the emerging
phenomenon of “toponymy as commodity” [Light, Young 2015: 436], which
stands for commercialisation in attributing place names. Since the end of the
XX™ century, cities have been engaged into inter-urban competition for national
and international flows of state investment, for capital, businesses, consumers
and tourists [Light, Young 2015: 438]. We believe that in this context studying
language choices for attributing place names is essential too; when shaping the
identity of a certain place entrepreneurs, sometimes unknowingly, contribute to
the process of language commodification. Our paper aims to exemplify the
statement and discuss the cases of foreign language usage (Russian and English
in particular) in coining urbanonyms of Harbin as well as to identify the
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motives for a particular language choice.

We have chosen Harbin and its linguistic landscape as the object of our
research due to its diverse historical past and its former status of a Russian town
(Harbin was founded by Russians as a railway settlement in 1898). Following
the European-Russian urban model, the town sprawled and then became one of
the centres for Russian emigrants [MemiepsikoB, AuTponoB 2018: 36]. However,
the city has always been ‘“at the intersection of different cultures” [ref.:
MermepsikoB, Aarponio 2018: 38], namely Russian, Chinese, Japanese, Korean
and others. According to historical records, this cultural diversity also
manifested itself in the following place names: “Jlyumas manydakTypa
Ixomenuaze-Mukaranze” (“The Best Manufactory of Tskhomelidze-
Mikatadzye™), “dadpuxa Wncuman-tu” (“Ipsilan-ti’s Factory”), “Toprosbiii
nom Ilerpoa” (“Petrov’s Trading House™), “HMokorama Cremm baHk”
(“Yokogama Speshi Bank”), “Marasun TokuBa” (“Tokiva Store”)
[Memepsikos, Aurponos 2018: 38]. In the XXI™ century Harbin is a second-tier
Chinese city, and its linguistic landscape is predominately homogeneous with
the absolute majority of signs rendered in Chinese; however, its linguistic
landscape still abounds in interesting findings.

Data for our research were collected during a field trip to China in July
2019. We photographed multilingual signs and then used descriptive and
comparative methods to identify cases of and motives for using Russian and
English in Harbin’s linguistic landscape, as these are the most ubiquitous and
obvious language choices. The original spelling of all practical examples
remains intact.

Let us now turn to the discussion of findings. We have previously analysed
multilingual rendering of Harbin’s place names [Shcherbakov, Bagirova 2020];
however, our research was restricted to one gentrified area only -
Huarunkaixuanmen residential complex. In a broader context, we can identify
the following cases of English urbanonyms used.

Table 1. English urbanonyms usage in Harbin’s linguistic landscape

English urbanonyms usage Examples
‘Shop Trolley’, ‘Lotus Spa’, ‘KEME COFFEE’, ‘Pet
brand and place names Hospital’, ‘Oriental Mansion’, ‘Parent-Child Swimming

Club’, ‘Honey Cup’, ‘Meters bonwe’, “YISHION’, etc.

‘Nature beauty’, ‘Eat - Dessert - Snack /// Lifestyle’,
‘Welcome to Triumphal Arch’, ‘Fragrance Floating
Around Your Life’, ‘Welcome, it’s great to see you!’,
commercial slogans ‘Take it home today’, ‘It’s OK to change your mind’,
‘I’s show tome. Serviced apartment with hotel-style
decoration’, ‘Welcome to HARRINGTON. The hub of
Delaware’, etc.
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o ‘Access to Store Entrance’, ‘Grocery’, ‘Cashier’,

n_aV|gat_|onaI elements’ ‘Perishable’, ‘Good care environment, No Littering’,

. 'nCIUd_mg road signs, ‘Architectural Arts Museum of Central Avenue’,

mfor_matlonal messages in ‘Visiting Hours’, ‘Comprehensive Information at

pUbI_'C tranSpo_rt facilities, Tieluju Station’, ‘Children’s Park Tour Map’, ‘video

English rendering of street surveillance area’, ‘First / Last Train From This
hames, etc. Station’, ‘No stampede’, etc.

While the role of the English language is generally considered as global, it
Is natural that it is used throughout the city to facilitate navigation; still, as
mentioned above, we can also identify its commercialisation and usage as a
distinction-making tool in attracting English-speaking visitors.

As for the Russian language, the situation requires a closer examination.
As we have already stated, in the XX™ century Russian predominated in the
linguistic landscape of Harbin. When the city became part of China, Russian
signs were gradually substituted by those in Chinese. Let us turn to several
cases of Russian language use in modern Harbin, where its status has slightly
changed.

The absolute majority of Russian signage is concentrated on a pedestrian
street of Harbin called Zhongyang (its unofficial name is Arbat, as a tribute to
the eponymous pedestrian street in Moscow, a reputed hectic area with masses
of tourists and vendors). This street is famous for the architecture of XIX" and
XX™ centuries, which bears resemblance to a historic quarter of a typical
Russian city. Additionally, Zhongyang Street hosts a number of shops selling
commodities from Russia or those decorated in the Russian style. As a
consequence, the street is frequented by local dwellers and tourists from other
parts of China, who constitute the targeted audience for local entrepreneurs. In
an attempt to create the required place identity and corresponding zeitgeist, the
businessmen in this very street mostly resort to the Russian language:
“Mara3un AuapeeBuya”, “Jlunusa xned ¢an”, “Kuraiicko-pycckuil TOBapHbIN
ropon”’, ‘“TOproBbli LIEHTP MO MNPOAAXKE 30JI0TA W IOBEJIUPHBIX H3IACTUN,
“Poccust marasun”, “TL[ TBEPb Poccuiickue cyBenupbr”, “CyBEHHpPHBII
marasud Msan”, “TOBAPOB POCCHM”, etc. The use of such cultural
elements as proper names (lvan), patronymics (Andreevich), and toponyms
(Twver) is particularly noteworthy. Local entrepreneurs use the Russian language
as a means to attract visitors, who become genuinely interested in legendary
Russian chocolate and colourful souvenirs, which adds to language
commodification.

Another example is the usage of Russian in navigational elements. As
opposed to English, we managed to find navigational signs with Russian
variants only within the abovementioned area, Zhongyang Street, and further
on, in one of the most famous parks of Harbin Sun lIsland. All signs in
Zhongyang Street are designed in a historic style, which can also serve as a tool
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to create proper ambience; all the sings contain Chinese, English and Russian
renderings of urbanonyms. The following are examples of Russian signage:
“Vnuma Cummcernaonse”, “XapOuHCKUH LEHTP TYPUCTUYECKUX
KOHCYJIbTAIIMOHHO-UHPOPMAIIMOHHBIX yciyr”, “VYauma YWkyHbsHaanze”, etc.
Due to limited use of the Russian language for navigation, we also view this
phenomenon as a manifestation of growing language commodification. As
opposed to the English language use, we believe that the Russian language is
primarily used to attribute a Russian-like atmosphere to a Chinese place, but not
to facilitate navigation inside it. Adding authentic elements contributes to the
commercial attractiveness of the street, and they also enable visitors to craft the
experience of strolling along a Russian-like street. This statement may be also
supported by the fact that plaques with brief historical records on every
remarkable building within Zhongyang Street do not contain any Russian
translation.

As for Sun lIsland Park, we Dbelieve that the function of the Russian
language is purely informational, as the notices serve to indicate directions to
its parts (e.g. “OONbIION NEPEBSHHBIA JOM DKOJOTMYCCKOM 30HBI OTIbIXA,
“LBerounsiii mapk”, “Ilpucrans mapoma Ha CyHrapu”, “Ilpucranp sSXThI”,
“ITapk-ckynpnrypa umenu FOit [un Ysn”, “UckyccTBEHHBIN MapK CHETOBBIX
ckyaenTyp”, €tc.) without pursuing the goal of creating a certain atmosphere for
commercial purposes, as the park is popular among tourists and students from
Russia and does not host any shops selling Russian goods.

Turning to conclusions, we would like to mention that both English and
Russian languages within the linguistic landscape of Harbin are susceptible to
the process of commodification; however, English is also being used to
facilitate navigation throughout the city more ubiquitously, whereas Russian
has turned into a means of shaping a proper place identity, with the
informational function being secondary and less pervasive. We believe that
with economy of experience rising, languages will be more and more powerful
in delivering ‘authentic’ experiences to tourists or local dwellers alike. This is
especially topical when considering globalization: demand for authenticity will
be rising, and languages will be more often used as an identity-creating,
commercially-oriented tool.
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COMMODIFICATION OF LANGUAGE: EVIDENCE FROM LINGUISTIC
LANDSCAPE OF HARBIN

The language reflects the current growth of economy and its different manifestations
such as economy of experience; it is developing and becoming susceptible to the process of
commercialisation or commodification. The authors consider practical examples of using
English and Russian languages in the linguistic landscape of Harbin to identify their
functions and to arrive at the conclusion that foreign languages are being actively used as a
tool to create identity and proper, commercially-oriented ambience.

Key words: urban linguistics; urbanonyms; linguistic landscape; translation;
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Heo6xoauMocTh BBISBICHUS MParMaTHYeCKOTO MOTEHIHAIA KYIbTypOCHelUuPUIHON
JIEKCUKH, COJAEp)KAIIEHCs B TEKCTaX HAYYHO-TIOMYJSIPHOTO IJUCKypca, B YUCIO KOTOPBIX
BXOAUT MY3€HHBIH TEKCT, JUKTYETCS COBPEMECHHOW TEHJICHIIMEH oOecreueHus
MAaKCUMaJIbHOW JOCTYIMHOCTH TOPOJCKOW CpE€Jlbl, B TOM YHUCJE JJIsi MHOCTpaHieB. My3eHn,
Kak OJIHO M3 MECT IPOBEICHUS J0Cyra, AOJKEH COOTBETCTBOBATH MEKIYHAPOIHBIM
CTaHAapTaM M OBITh JIOCTYNHBIM aOCONIOTHO I BCEX IMOCETHTENeH. ABTOp CTaThu
paccMaTpuBaeT MparMaTHYecKyl CHelU(PUKY KyIbTYPOHMMOB, TaK KaK OHU OTPaXKaOT
KyJbTYpHBIE OCOOCHHOCTH  coluyma. [IpoBeAeHHBIM aHAIM3 KOMMYHHKATHBHBIX
O0COOCHHOCTEH  KYJIBTYpOCTCHIM(PUYHON JIEKCUKM W TParMaTUKH BOCIPOM3BEIICHUS
MY3E€HHBIX TEKCTOB IIO3BOJISIET CJENaTh BBIBOJ O HEBO3MOKHOCTH OCYILECTBICHUS
MOJTHOCTBIO TOXIECTBEHHOTO IME€peBOJia MO PsAYy MNPUUMH: HaIW4Yue CHerupUuuecKux
OHUMOB, OTCYTCTBHE OJKBUBAJICHTOB B INEPEBOJSIIEM SA3bIKE, a TaKXKXE HMMAaHCHTHBIE
0COOCHHOCTH MY3EHHBIX TEKCTOB.

Kiarouyesbie cJioBa: IparMaTukKa; IIparMaTU4eCKUM [IOTEHIINA,;
KyJabTypocnenupuyHas JeKCUKa; KyIbTypHasl peans; HAy9HO-TIOMYJISIPHBIA CTUTb.

B snoxy rino0Ganu3aiuu 4eJoBEYECTBO OKa3ajloCh B MHUpE, IAe Jrodas
uH(popMaIuss CTaHOBUTCS JIETKOJOCTYITHOM, UYTO caMO IO ce0e HE MOXKET He
NPUBECTH K MHOTOKPATHOMY YBEIMYEHUIO WH(OPMAIIMOHHOTO OOMEHa.
[Tockonpky OOMEH MHEHUSMH O TOCIEAHUX JOCTHMIKEHUAX HAYKU U TEXHUKHU
CTAaHOBHUTCSI BITOJITHE €CTECTBEHHBIM W HEOOXOIMMBIM TIPOIIECCOM, PACTET H
MHTEHCUBHOCTh MEXKYJIbTYPHOM KOMMYHHUKalMu B HayyHOU cdepe. Kak



