
271 
 

Pogodayeva Dariya Aleksandrovna 

Student 

the Department of Linguistics 

Ural Federal University  

Russia, Yekaterinburg 

Research advisor: Obvintseva Tatyana Olegovna 

 

PRAGMALINGUISTICAL FEATURES OF THE FOREIGN FILM TITLES 

 

Abstract: The article is devoted to the study of pragmalinguistic peculiarities 

applied to the titling of the foreign films. The material about the methods used in film 

titles from 2015 to 2019 is given. 

Keywords: pragmalinguistics, pragmalinguistic features, marketing, naming. 

 

Погодаева Дария Александровна 

Студент 

Департамент лингвистики 

Уральский федеральный университет 

Россия, г. Екатеринбург 

Научный руководитель: Обвинцева Татьяна Олеговна 

 

ПРАГМАЛИНГВИСТИЧЕСКИЕ ОСОБЕННОСТИ НАЗВАНИЙ 

ИНОСТРАННЫХ ФИЛЬМОВ 

 

Аннотация: Статья посвящена исследованию прагмалингвистических 

особенностей, применяемых при присвоении названий иностранным фильмам. 

Приводится материал об использованных приемов в названиях фильмов с 2015 

по 2019 годы.  

Ключевые слова: прагмалингвистика, прагмалингвистические 

особенности, маркетинг, присвоение названий. 



272 
 

The title of the film is a marketing tool that helps to position the audience and 

prepare it for the upcoming experience. 

When reading the title in a foreign language, images and associations related to 

the peculiarities of culture and national symbols of the country involuntarily come up 

to our mind. The number of these associations depends on the level of knowledge of 

the language and culture of the country it is spoken in. In turn, symbols or words in a 

language we do not know do not produce any images [1]. 

The main purpose of the film is to be sold. For this purpose, filmmakers have 

resorted to various ways to attract the attention of potential viewers. When choosing a 

title, film makers use different approaches and methods of pragmalinguistics.  

Pragmalinguistics or linguistic pragmatics - from Greek pragma, pragmatos - 

case, action. It is a field of research in semiotics and linguistics that examines the 

functioning of language signs in speech [2]. 

This article analyzes the pragmalinguistic features of film titles on the syntactic, 

lexical, semantic, and phonetic levels.  

1) On a syntactic level, the pragmatic potential of film titles is embedded in the 

following syntactic constructions: 

- a single-component nominative sentence with a number indicating the position 

of the film in the list of films of the same name: Fünf Freunde 4 (2015), Now you see 

me (2016), Furious 7 (2015). 

In these films, the need for a number in the sequence is explained by the wide 

popularity of the title of the original film. The viewer, who is familiar with the first or 

previous part, will most likely project his or her impressions of them on this picture. 

Therefore, a noticeable trend is the appearance of sequential numbers in films that were 

previously successful and high box office returns. 

- incomplete two-part sentences: Er ist wieder da (2015), Honig im Kopf (2015), 

Me before you (2016), All the Money in the World (2017) 

This type of naming is very common, which is explained by the frequent use of 

this type of sentences in spoken language (the meaning of rejoinder in this case is 

clarified by the context). 
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- complex parcellular sentences: Club der roten Bänder -Wie alles begann 

(2019), Immenhof - Das Abenteuer eines Sommers (2019), Intrigo: Tod eines Autors 

(2018), The Divergent Series: Insurgent (2015), Rogue One: A Star Wars Story (2016), 

Kingsman: The Golden Circle (2017). 

The grammatical disruption in the names that represent the parcelled complex 

sentences serves as a special means of realizing the advertising potential of the studied 

small-format units: the first part of the sentence has in most cases a precedent character 

(the title of an earlier film), which provides recognition of the film industry product. In 

addition, the syntactic structure of such titles facilitates the realization of an 

informative function: the second part of the sentence is a logical continuation, the 

deployment of the first part.  

- question sentences: Wer hat eigentlich die Liebe erfunden? (2018), Wann 

endlich küsst Du mich? (2016), Fühlen Sie sich manchmal ausgebrannt und leer? 

(2017), Do You Believe? (2015), Why Him? (2016) 

Movies with a question mark in the title reveal their pragmatic properties by 

influencing the perception of the name of a person. The viewer wants to know the 

answer to the question, so the chances of watching the movie increase. 

2) On a lexical level 

- metaphors and symbolism: Das perfekte Geheimnis (2019), Nur eine Frau 

(2019), Das Ende der Wahrheit (2019), Broken Horses (2015), Honey Night (2015), 

The Neon Demon (2016) 

- a single compound nominal sentence in the title represented by an abbreviation 

or with the present abbreviation: S.U.M.1 (2017), M/M (2018), I.T. (2016), LBJ (2016), 

xXx: Return of Xander Cage (2017), XX (2017). 

Film titles represented by abbreviations are rare, but such titles have significant 

pragmalinguistic potential: if the viewer does not know what the abbreviation means, 

he will be highly interested in its decoding. 

- epithets in the title: Helle Nächte (2017), Tigermilch (2017), Die kleine Hexe 

(2018), Hardcore Henry (2016), The Disaster Artist (2017), The Unknown Soldier 

(2017). 
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The presence of some emotionally or otherwise colored particle in the title, 

triggers associative activity in the subconscious of the consumer, helps to attract his 

attention, causing interest and desire to understand why this particular particle was 

used.  

- aphorisms as names: Was uns nicht umbringt (2018), Aus der Haut (2015). 

The aphorisms in the title of the film make it memorable, create a certain social 

series in the audience, and arouse interest. 

3) On a semantic level, pragmatic features of foreign film titles can be expressed 

through the use of lexical units describing universal human values: 

For example: 

- senses: ANGST (2018), Alles ist gut (2018), Love & Friendship (2016), Loving 

(2016); 

- religion: Jugend ohne Gott (2017), Die Hölle (2017), Nur Gott kann mich 

richten (2017), The Paradise Suite (2015), Hell and Back (2015); 

- family: FrauMutterTier (2019), Meine Mutter ist unmöglich (2018), Die 

Tochter (2017) Daddy's Home (2015), Son of Saul (2015); 

- house: Ich war zuhause, aber (2019), Heimat ist ein Raum aus Zeit (2019) 

Home Care (2015), Home (2015); 

- life: Herrliche Zeiten (2018), Der Geschmack von Leben (2017), Live by Night 

(2016), Life (2017); 

This method allows to realize the pragmatic potential by influencing the viewer, 

because it gives him the opportunity to determine the position of the concept itself, 

relative to its own axeological scale. 

The presence  of a precedent phenomenon in the film title (the name of the main 

character), is a fact of realization of the pragmatic potential of the film title, as it 

generates associative chains in the consciousness of the recipient, causing him or her 

to think about the possible plot of the film, which is likely to lead to a person watching 

the film: Adam (2018), Amelie rennt (2017), Malou (2019), Doctor Strange (2016), 

King Arthur: Legend of the Sword (2017). 
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Special attention should be paid to films which title gives viewers much more 

information about the upcoming film in advance, i.e. films whose title reflects a 

specific place of events : Reise nach Jerusalem (2018), Es war einmal in Deutschland... 

(2017), Jurassic World (2015), 47 Meters Down (2017), Dunkirk (2017). 

Also, this category may include films with the time, date, or historical period of 

events in the film: Winterjagd (2017), Nebel im August (2016), Süsser September 

(2015), 20th Century Women (2016), 2:22 (2017), and 9/11 (2017). 

4) At phonetic level 

- Assonance and alliteration helps to create vivid phonetic expressive and 

emotional coloring: Die Mitte der Welt (2016), Arrows of the Thunder Dragon (2015); 

- Intentional spelling errors: Ronny & Klaid (2018), Alvin and the Chipmunks: 

The Road Chip (2015); 

- Approximations: Wuff (2018). 

     Thus, the identified features at each of these levels contribute to the effective 

solution of the main pragmatic problem of the discursive space in question, and to the 

promotion of the film industry product on the market of entertainment services. 
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