3. Kparkas wucropus dacrpyna B Poccum [DnextponHblid pecypc]. Pexum moctyna:
https://www.iphones.ru/iNotes/515149 (nata o6pamenus: 05.02.2019).

4. PBK Marasun wuccienoBanuii  [OnexkTpoHHbld  pecypc]. Pexum  pocryna:
https://marketing.rbc.ru (zara ooparmenus: 05.02.2019).

5. TAdviser — mopran BbIOOpa TEXHOJOTHI U MOCTABIIUKOB [DJICKTPOHHBIH pecypc]. Pe-
wuM goctyna: http://www.tadviser.ru/index.php (mara obparuenus: 05.02.2019).

6. PsiHOK OoOmecTBeHHOrO TUTaHus B Poccun [DnekTpoHHBIN pecypc]. Pexxum mocryma:
http://rusfranch.ru/presscenter/publications/3155/ (nata oopamenus: 05.02.2019).

7. Poccuiickas rasera [DnexTpoHHbIN pecypcl]. Pexum JOCTYyTIA:
https://rg.ru/2017/07/17/tolko-fastfud-pokazal-rost-na-rynke-obshchepita.html (mara o6pamenus:
05.02.2019).

8. Tpennbr poccuiickoro peiHka obmenura — 2017 [DnekTponHbI pecype]. Pexum mo-
crymna: http://www.horeca-magazine.ru/article/4661/ (nata oopamenus: 05.02.2019).

9. byprep 6e3 Oyaymiero: cetun dacTt-dpyaa MEHSIIOT IPUOPUTETHI BCIIE] 32 TIOTPEOUTEISIMU
[DnexTponnblii  pecypc]. Pexum goctyma: http://www.sostav.ru/publication/padenie-fast-fuda-
metody-resheniya-22100.html (zara o6pamenus: 05.02.2019).

10. I'pebenkuna FO. 3aects kpusuc [DnekTpoHHBIM pecype]. Pexmm  mocryna:
http://expert.ru/siberia/2016/36/zaest-krizis/ (nara obpamenus: 05.02.2019).

M. Komnsipun
CEI'MEHT HORECA B POCCHUM: BBI3OBbI 1 BOSMOXHOCTH

AHHOTAIIUSA

JlanHast cTaThsl JAaeT MpEJCTaBlIeHUE O TeKyied cutyaruu B cermeHte HOReCa B Poccuu u
pacckasbIBacT O TOM, KaKHe y)Ke CYIISCTBYIOIINE 3aIaJHble KOMITaHHHA MOTYT M3BJICUb BHITOIY U3
BBIXO/1a HA POCCUICKUI PHIHOK B JTaHHBI MOMEHT U MOYEMY UL HAX CaMoe MOIXOJISIIee BpeMsl.
ITo nanusiM Euromonitor International, Temmbl pocta pOCCHIICKOrO pPhIHKA OBICTPOTO MUTAHUS B
2018 romy ObLH B 11Ba pasa memienHee, yeM B 2017 romy. Cambie CHIIBHBIE CETH OBICTPOTO MUTa-
HHUS TPOJOJDKAIOT PACIIMPATHCS, HO YIEPKHMBAIOT KIMEHTOB TOJBKO C MOMOIIBIO PEKJIAMHBIX
MPEIIOKESHHIA, YTO TI0XO JJI UX MapruHAILHOCTH. [lanbHelmii poct 00opoTa dact-¢yna Oyaet
OCYILECTBIISTHCS PErMOHAMH.

Karouessie cioBa: HoReCa, OpicTpoe muTanue, pOCCHACKHIA PHIHOK OBICTPOTO MUTAHUSI.

K. Kostareva
EXHIBITION AND TRADE FAIR ACTIVITIES IN THE SYSTEM OF ENTERPRISE
DEVELOPMENT IN THE REGION ON THE EXAMPLE
OF THE DEUTSCHE MESSE AG
Abstract
The article describes the impact of modern exhibitions and fairs on the development of the re-
gional entrepreneurship. The importance of international exhibitions and fairs, as large transnation-
al corporations, which open up a large number of opportunities for regional entrepreneurship and
its development, is considered.
Keywords: exhibition and fair activity, international exhibition, trade fairs, role of trade fairs
in economic development, regional entrepreneurship, TNC, exhibition organizer, Deutsche Messe
AG, Hannover Messe, Lower Saxony.

The exhibition and fair activity occupies a special place in modern market relations, as it
represents very wide possibilities for the demonstration of advertised products, services, projects for
establishing direct contacts with consumers. Every field of activity, every industry, every year of-
fers great opportunities to learn something new, to evaluate it and to sell their products at interna-
tional, national and local level — exhibitions and expositions. For any business, this activity is vital
for its development.

© Kostareva K., 2019

114



This is actually much more than just a fair or a market. This is the place and time when stra-
tegic and sometimes determining business decisions are made. Over the course of several days dur-
ing exhibition fairs businessmen have an unique chance to strengthen old friendships and made a lot
of new ones. New sources of supply and information are opened, new trends, ideas, products or pro-
jects are discussed, trade relations are revealed, innovations are announced and new markets are
discovered.

Exhibition events provide entry of firms in close contact with their markets. Often at trade
fairs there are new products, new projects or even new enterprises are presented. One of the world's
largest providers of international exhibition and fair services is the German exhibition operator
Deutsche Messe AG. This exhibition operator is located in Hannover, in the federal state of Germa-
ny Lower Saxony. And in some circles is a symbol of this region. Today, Deutsche Messe AG holds
130 exhibitions, has more than 3.5 million square meters of production areas, where more than 40
thousand exhibitors present their innovative products and that are visited by 3.5 million people an-
nually [1, p. 2-3]. Deutsche Messe AG — the organizer of the main industrial exhibition of the world
— Hannover Messe and the largest exhibition in the world in the field of information technologies
and telecommunications — CEBIT (till '18). Since the company was founded in 1947 and until to-
day, Deutsche Messe AG has set itself many significant goals, one of them is promoting entrepre-
neurship at the international level, as well as at the national and regional levels. This company has
also quite a diverse portfolio of the fields where this activity can be done: Trade fairs for capital
goods, human resource management as well as consumer goods.

A major international exhibition is always a bright event, not only for participants and visi-
tors, but also for the industry and the region where the event is held. However, due to the lack of
evidence on the effect that accompanies the holding of exhibition events, their role often remains
underestimated.

So, the foremost largest industrial exhibition Hannover Messe, held since 1947 in the Han-
nover region, attracts hundreds of thousands of visitors to Hanover city, both from Germany and
from all over the world. 210 thousands only industry visitors participated in this trade fair. 70 thou-
sands of them were from abroad. At the same time, more than 5 thousand exhibitors from 75 coun-
tries took part in this exhibition and fair event. 60 % are foreign companies. All these quantitative
data resulted in thousands of international and national concluded contracts and business contacts
[2, p. 3-4]. Moreover, the Hannover Messe is also especially interesting because of the fact that eve-
ry year since 2005 the German industrial fair chooses a partner country to run the exhibition togeth-
er. It allows the enterprises of the two countries to interact more intensively within the project, and
not only in the economic sphere, but also in politics.

It is important to note that the Hannover Messe, despite its already large-scale and global ac-
tivities, remains micro-entrepreneurship friendly. More than 150 start-ups were successfully pre-
sented during this trade fair event [3, p. 6]. Moreover, the exhibition has a separate hall for the ex-
hibition of exclusively startups — Young Tech Enterprises. It is safe to say that Hannover Messe
does not discriminate against small and medium-sized businesses, but, on the contrary, is interested
in it, as representatives of these business circles often have and develop innovative ideas and have a
fresh look at many ordinary things. Moreover, not only local regional young companies are very
welcome, but also foreign ones. This, in turn, allows us to attract foreign international business in
Lower Saxony and Germany, and also help German local startups with access to the international
market and with the establishment of international relations. Besides the German ministry of Eco-
nomics promotes trade fair participation for start-ups at the state level.

German international trade fairs are held in high esteem all over the world. Deutsche Messe
AG has 9 subsidiaries worldwide - in Russia, Canada, the United States, Mexico, Italy, Turkey, In-
dia, Australia and China. Also, this exhibition operator has 55 agencies, which carry out the direct
interaction of the main office with 110 countries around the world [4, p. 1]. Deutsche Messe AG
subsidiaries are primarily dedicated to the conceptualization, planning, organization and staging of
trade fairs and public exhibitions in their respective regions, as well as the acquisition of exhibitors
and visitors. They support internationally active companies with exhibiting at overseas locations,
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and with trade promotion initiatives in their respective regions. And besides all this, they are pro-
moting their region of Lower Saxony and Hannover in particular to attract foreign investment, for-
eign business and, what is sometimes even more important — foreign specialists. And they do it very
successfully and fruitfully. In 2017, compared with the previous, 2.5 % more exhibitors took part in
Deutsche Messe AG exhibitions and 2 % more stands were booked. It was also noted that the num-
ber of foreign participants in the fair grew by 4 % compared with the previous year [5, p. 17]. What
also speaks about the demand for entrepreneurs at the Deutsche Messe exhibition and fair events is
the fact that the turnover of this operator was 356.4 million euros, which was 17.9 percent more
than in the past 2016 [6, p. 1].

What concludes and actually explains all the importance of this financial data is the percent-
ages in the share capital or rather, the owners of these percentages. It is an interesting fact that half
of the Deutsche Messe AG is owned by the state of Lower Saxony. The capital of the Lover Saxony
— Hannover holds another almost a half — 49,871 %; the Hannover region owns the rest 0,129 per-
cent of the whole exhibition operator [7, p. 48]. Interestingly, although some researchers argue that
Germany has a regulatory strategy, in terms of government intervention in the exhibition business,
Deutsche Messe AG's exhibition activities are not under state control [8, p. 59]. This, in turn, great-
ly simplifies the work of the exhibition and fair events of this operator.

The data obtained clearly demonstrate the role of exhibitions in expanding sales markets and
geography of sales, introducing innovations and provide an opportunity to evaluate additional eco-
nomic benefits for the region of the event. It is generally recognized that international exhibitions
are one of the most effective marketing tools for increasing sales and expanding their geography.
According to the survey, 97 % of participants in international exhibitions note that exhibitions pro-
mote the search for new customers and partners, 88 % indicate that exhibitions play an important
role in increasing sales, 84 % in expanding sales geography. 66 % of exhibiting participants recog-
nize exhibitions as the most effective tool for finding new customers in terms of price-quality
ratio [9, p. 1].

However, it should be noted that the demand thus develops in accordance with the situations
in the markets, while the exhibitions themselves do not change the volume of demand. However,
they contribute to a serious change in its structure, providing opportunities to demonstrate the latest,
latest product and technological developments. For most visitors, the exhibition influences the sub-
sequent development and implementation of innovative solutions. Another of the most important
factors stimulating the development of industry is competition as a tool to improve the efficiency of
companies in the markets. It is exhibitions that are the platform where companies compete with
each other, and representatives of consumer companies can choose the optimal solution for their
company. Thus, negotiations and demonstrations taking place within the framework of the exhibi-
tions contribute to the optimization of technological processes and product lines for both exhibitors
and visitors. Respondents note that visiting exhibitions has an impact on the correction of the prod-
uct portfolio. Sometimes the product itself is transformed. Thus, some exhibitors, as a result of
feedback from visitors, have changed various elements of their products. Exhibitions also play a
significant role in increasing the brand awareness of a company / product. What is very important
for small and medium enterprises for their successful development.

For the intensive development of regional entrepreneurship is also important that the level of
specialists present at the exhibition site is quite high. As a rule, companies are represented by lead-
ing experts, and specialists attend exhibitions well aware of the specifics of what they plan to pur-
chase. During the discussion by such experts of individual product parameters, new technical solu-
tions may appear - especially if the discussion of high-tech products occurs between representatives
of different countries, since different scientific approaches can cause extraordinary decisions.

Returning to the fact that exhibitions as the most effective tool for finding new customers
and presenting the innovative product to the whole entrepreneurial world. This is the reason for in-
terest in international exhibitions not only from companies, but also from government authorities of
different countries, whose representatives support the creation of national expositions at exhibitions
abroad and in some cases partially, and sometimes even completely, finance the participation of
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companies through budgetary means. It must be remembered that exhibitions and fairs, helping to
develop regional and national entrepreneurship, perform one of the strategically important tasks for
the state. Therefore, it is also interesting how clean and trustworthy Deutsche Messe AG brand is,
that the state of Germany has given this exhibition operator such significant autonomy in its actions.

Exhibition operator Deutsche Messe AG has a unique value not only for the region, but also
for the whole country. This is underlined by the fact that the leading event of this company - the in-
dustrial fair Hannover Messe - is annually opened by the Chancellor of the Federal Republic of
Germany - Angela Merkel. In her already annual addresses on the opening day of this event, she
emphasizes the importance of this fair for establishing and maintaining international dialogue at all
levels and in all areas. The Chancellor emphasizes the importance of the Hannover Messe for the
development of national and regional entrepreneurship and notes the positive work in this direction
[10, p. 1]. It is also worth noting that since Hannover Messe launched the partnership format for the
fair, Deutsche Messe AG chose a partner country every year and invited ministers and presidents of
this country to the fair itself. In 2018, the Hannover Messe partner country was Mexico. At that
time current president of Mexico — Enrique Pefia Nieto personally came to Hanover to the industrial
fair. Nieto campaigned for partnerships and investment. He saw Hannover Messe as an opportunity
to show the industrial progress of his country to the world public and to and introduce the entrepre-
neurship of both countries to each other.

In addition, the remuneration of temporary staff also has a positive effect on effective de-
mand in the region. Thus, only the work of temporary staff employed by participating companies
during the period of the exhibitions (stand assistants, promoters, translators) accounts for more than
10 thousand man-days per year. In this case, the estimated value of their remuneration is about half
a million euros per year. [11, p. 54].

The increase in revenues of transport and expeditionary companies, whose services are used
by the majority of participants, and the increase in revenues of hotels and catering establishments
also have a positive effect on the region's total GRP.

Thus, international exhibitions play an important role in the development of the business of
participating companies and visitors, have a positive effect on the development of industries and the
economic situation in the region where these events are held, and to a much greater degree than
might appear at first glance.
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K. Kocrapesa
BBICTABOYHO-TOPI'OBAS AIPMAPKA JESATEJIBHOCTU B CUCTEME PA3SBUTHUASA
NPEAIIPUSATHUSA B PETUOHE HA ITPUMEPE DEUTSCHE MESSE AG

AHHOTAIMA

B craTbe onuchIBaeTCS BIMSHAE COBPEMEHHBIX BBICTABOK M PMAapOK HAa Pa3BUTHE PETHOHAIb-
HOT'O Hpe[LHpI/IHI/IMaTCHBCTBa. PaCCManI/IBaCTCSI BAaXXHOCTb MC)KILYHapOIlHBIX BBICTABOK U HpMapOK,
KaK KPYIHBIX TPaHCHAIIMOHAJILHBIX KOPIOPALUA, KOTOPBIC OTKPHIBAIOT OOJIBIIOE KOJUYECTBO BO3-
MOKHOCTEH JIJIsl pETMOHATLHOTO MPEIMPUHIMATENLCTBA U €0 PA3BUTHSL.

Kﬂlﬂ‘leBBIe cJioBa: BI)ICTaBO‘IHO'SlpMapO‘-IHaH JACATCIIBHOCTD, MC)KI[yHapOI[HaH BBICTaBKa, ﬂp-
MapKH, poJib SPMapoK B 3KOHOMHYECKOM Pa3BUTHH, PETHOHAIBHOE NPEAIPUHUMATEILCTBO, TPAHC-
HalMOHAJIbHAs KOMITaHHs, opranu3arop BbictaBky, Deutsche Messe AG, Hannover Messe, Hux-
a9 CakcoHM.

V. Maruvada
BRICS ECONOMIES IN DEVELOPMENT COOPERATION

Abstract

The BRICS economies group, Brazil, Russia, India, China and South Africa are recognized as
the most developed economies from the emerging economies. The BRICS group offers to foreign
investors a number of benefits such as young labor force, cheap labor force, natural resources and
big markets. This paper analyzes how the BRICS group as representatives of emerging countries in
the global economy have emerged as one of the key donors to international Aid and development
cooperation. Globalization has made possible for and consumption of these nations has increased
at the same time the giving capacity of these countries has increased. In terms of growth and eco-
nomic expansion, BRICS assumed greater significance and wider acceptance as emerging super
powers.

Keywords: BRICS, AID, GDP, global economy, Development cooperation.

Introduction

The BRICS nations have emerged as the most watched and promising group. From being an
idea for investment, BRICS have grown to assume importance and significance in terms of strong
domestic growth, contribution to the global economy, expanding financial markets, enhanced scope
of engagement with other developing countries, etc. The global economic crisis, while it impacted
the BRICS nations to a certain extent, also provided an important opportunity to harness increased
growth opportunities caused by the slowing down of a sizeable part of the advanced world. The
process of structural transformation of the global economy, in which the world’s economic centre of
gravity has been gradually moving towards the East and South, from OECD members to emerging
economies, has been denoted by the OECD (2010) as «shifting wealth». This suggests that the rise
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