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ANALYSIS OF CELEBRITY ENDORSMENTS IN SOUTH KOREAN COSMETIC BRAND
ADVERTISING CAMPAIGNS

The use of celebrity endorsements is a common practice in advertising campaigns. South
Korean consumers are known for their strong interest in and passion for celebrities, making celebrity
endorsements a powerful marketing tool due to strong and influential entertainment industry. Such
research can help determine which types of celebrities are the most effective for certain target
audiences, as well as provide valuable insights. This study aims to find out which celebrities have
been used by brands on the local market for advertising campaigns in recent years, and how much
attention they have attached to their publications. As sources for this study works by experts in
branding, such as David Aaker and Thomas Gad, and articles by Korean researchers, such as Um
Namhyun, whose work is devoted to the study of advertising campaigns with celebrities in South
Korea, were selected. The content analysis method will be used to conduct the research. The research
method involves analyzing advertising materials from Korean cosmetic companies on social media
platforms — YouTube, Naver Post, South Korean social media platform and publications by Korean
news outlets. Advertising campaigns of cosmetic brands over the past four years will be examined.
We will pay special attention to the amount of engagement - likes, comments as well as the number
of posts, in order to determine which celebrities, draw the most attention to brand's posts and generate
the most interactions on social media channels.

The results ofthis study show that advertisements featuring popular musicians attract
a significant amount of attention because most of their fans are young women aged
between 20 and 30, who are the target demographic for cosmetic brands. The results of this
research can help learn more about the advertising market in South Korea and identify new tools for
incorporating celebrities into advertising campaigns.
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OBBEKTDBI KYJbTYPHOI'O HACJIEAUA B MEIUAITPOCTPAHCTBE
EKATEPUHBYPI'A: KEVICBI JIOKAJIbHBIX ITABJINKOB

ABTOpaMH HCCIIETOBAHMS JIEAeTCs MOIBITKA MPOAHATU3UPOBATh, KaK B €KATEPUHOYPIrCKHUX
TejerpaMM-KaHallax OCBEIIaeTCsl TeMa MCTOPUYECKUX 37aHMi 0€3 OXpPaHHOIO CTaTyca U OOBEKTOB
KylnbTypHOTro Hacinenusi. CorjgacHo ouuMaibHBIM JaHHBIM AJMUHUCTpaluuu ropoja, B 2023 roay
Ha TeppuTopuu ExatepunHOypra HacuuThIBaToCh 853 00beKkTa KyJIbTYPHOTO HAcleAus
benepalbHOrO, perMOHANBHOTO U MecTHOTO 3HadeHus. B 2021 rogy 90 w3 HHMX HaXOIWIUCH B
pa3pylIeHHOM COCTOSSHUM WU TpeOOBald PEKOHCTPYKIMH, 27 HE SKCIUTyaTHPOBAJIKCH.
AXTyalbHOCTH 00yCIaBIMBAETCA pa3BUTHEM HU(POBBIX M COIUATBHBIX MEHa, KOTOPbIE, C IIEPBOTO
B3TJIS/]a, MOTYT BBITECHUTH peajbHble IIEHHOCTH. JleMCTBUTENBHO JIU 3TO? DMIOUPUYECKON 0a30if
uccleloBaHus ctanu cienyrone naonuku: «It’s My City», «Ekarapcucy, «Tom Coiiep Pect —
ExarepunOypr», «XoTb uTo-TO nenatb», «Oner bykuny». [louck Tpymm oOCYIIECTBISUICS IO
KITFOYEBBIM c10BaM: ExaTepuHOypr, TOpo, KyIbTypHOE Hacleaue, UCTOpus, ucKyccTBo. [lo ananu3
MOTaAaIl MyOIUKaIMK, OTHOCSIIUECS HEMOCPEACTBEHHO K TOPOJICKUM HU3MEHEHHSIM, UHUIIHATHBAM
U UCTOPUH, OHHM TaK)K€ HAXOJWINCHh IO KIIOUEBHIM CIOBaM: OOBEKTHl KYAbTYpHOTO HACIEIUS,
HUCTOpUYECKUN NaMATHUK. OCHOBHBIM METOJIOM HCCJIEIOBAHMS CTall CEMAHTUYECKUU aHaIu3
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TEKCTOB, MO3BOJISIOUINI BBIACINUTh UX CMBICIOBOE COJIEp)KaHUE. BplllienepeunciieHHble KaHaJlbl
0OIIECTBEHHUKOB M aKTUBMCTOB MOXHO TaK)Ke MOTBITATHCS PACCMOTPETh C TOUKH 3PEHUSI KOHTEKCTa
MOTPEOUTENILCKOTO MoTymiecTBa. JlaHHas KOHIENIMSA IOJpa3syMeBaeT pACUIMPEHHE IpaB u
BO3MOJKHOCTEH WHAMBHJA, BKIIOYAIOMIAs B ceOs CIEYIOIIMEe KPUTEPHH: CBOOOIHBIA JOCTYI K
nH(pOpMAIINH, WILTIO3US U COYYaCTHE, IPO3PAYHOCTh U OTYETHOCTH, BO3MOKHOCTH CAMOOPTaHN3aluU
n wHMnuaTuBbl. LudpoBusanmus u AaHHBIE OOBEAMHEHUS TIOJNB30BATENICH IO HMHTEpecaMm, B
0COOEHHOCTH CyObEKTHBHBIE, HEBOJIBHO JENAIOT MOTBITKY aKTUBU3ALUN ayIUTOPHH 10 COXPAHEHHUIO
KYJIbTYPHOI'O HacleIusi NOCPEACTBOM BCEX KPUTEPHUEB 3TOM KOHLENUMU. B mepBbIX IBYX KaHanax
(«It’s My City», «EkaTtapcucy») TEKCThI 3asBJIICHHOW TEMAaTHUKU BIUIETAIOTCS B HIUPOKUN KOHTEKCT
TOPOACKHUX COOBITHH M OOMIEKYIBTYPHBIX TEM, a TAKXKE pPa3BlIeKaTeIbHOTO KOHTeHTa. [locnennue Tpu
(«Tom Cotiep Pect — ExatepunOypr», «XoTh 4T0o-TO nenathy, «Oner Bykun») cremuduaHo
nocssimensl OKH. Tly0nukanum HOCSIT KpUTHUECKUN U IPOCBETUTEIBCKUN XapaKTep, aBTOPBI FPYIII
BBIPAXKAIOT COOCTBEHHYIO CYOBEKTHBHYIO TMO3UIMIO. TeMa MCTOPUYECKH 3HAYMMBIX 3JaHUN 0e3
OXpPaHHOTO CTaTyca M OOBEKTOB KYJIbTYPHOI'O HAClI€[Usl PEryIspHO MOSIBISIETCS B TeJerpamM-
kaHanax EkarepuHOypra, 4to cHocoOCTBYET BOBJIEYEHHIO MOJIOJIKH, PA3BUTHUIO HMHTEpeca U
00pa30BaHUIO KyJIbTYpHOTO BKyca y HUX. TakuM oOpa3om, B JajbHENIIEM OHH MOTYT 00pa30BbIBaTh
aKTUBHOE TPakJaHCKOE 00IECTBO M0 3aIIUTE UCTOPUUECKUX U KYIbTYPHBIX TAMSITHUKOB.
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3APYBEXHBIN OIBIT O®PUIUAJIBHBIX TYPUCTUUYECKHUX ITIOPTAJIOB
B NTPOABU/XXEHNUHU BPEH/IA PETUOHA

B ycrnoBusx HeycTOWYMBON OOCTAaHOBKM B MHUpE OJHOM W3 TJIABHBIX Iejieil ceprl Typuzma
CTAHOBUTCS YJIOBJIETBOPEHUE TYPUCTHUYECKOTO crpoca. Kak Ha MeXIyHapoJgHOM, TaKk M Ha
POCCHICKOM DBIHKAX TYPUCTHYECKOM OTpaciau HaOMIOJaeTcsl yCUJIEHHE KOHKYPEHLIMH Cpeau
TYPUCTHYECKHX OOBEKTOB, OW3HEca M caMHX peruoHoB. Haxoascb B IMOCTOSHHOM TIOMCKE
JNEHUCTBEHHBIX METOJIOB, PETHUOHBI CTPEMSTCA IPUBJICYb BHUMAHUE K CBOUM TYPUCTUUYECKUM
MpEeIIOKEHUsAM, a TakXKe YCTAaHOBUTh JPPEKTUBHYI0 KOMMYHHMKAIMIO C TOTEHIHATBLHBIMU
TYPUCTAMH MIOCPEACTBOM PA3JIUYHBIX MAPKETUHIOBBIX HHCTPYMEHTOB.

B  nanHoii pabote aHanmu3upyercss OOUH U3 BOCTPEOOBAHHBIX  HHCTPYMEHTOB
MHTEPHET-TIPOJABMKEHUS TypHU3Ma B PErMoHe — O(PUIIMATIBHBIA TYPUCTHUECKUN MOPTalL.

Lenbto uccienoBaHus SBISETCS — HA OCHOBE 3apyOEKHOTO OIbITAa HAWTH YHUBEpCAIbHBIC
pElIeHNs U MHCTPYMEHTHI, KOTOPbIE B JAIbHEUIIIEM MOHO OyAeT NPUMEHUThH B ACITEILHOCTU MO
pa3paboTke mporpaMMbl KOPPEKTHPOBKU OQPHUIIMATLHOTO TYPUCTHUECKOro mopraia YensOMHCKOM
obnactu. J{ns 3Tor0 OBLTM MPOAHATU3UPOBAHBI HAyYHBIE CTaThH, Hanucanuble ¢ 2019 mo 2023 rr.,
pa3MelleHHbIE B MOMCKOBOM cucteme Akanemust Google, B KOTOPBIX H3yYaIUCh PA3IUYHbIC ACTIEKTHI
TYPUCTHYECKOTO MOpTajia Kak HHCTPYMEHTA MPOABMKEHUS OpeHa TeppuTopuu (peruona) u cdepol
TypusMma. B pesynbraTte, Mo Kit04eBOMY CIOBY «tourism portal» Obuto oOHapyxkeHO 453 CCBUIKH.
belmn M3ydeHbl Ha3BaHHsA BCEX CTaTei, aHHOTALMH, NPOAHAJIN3UPOBAHbI TEKCThl HA HAIWYHE
KITF0YEBOTO ciioBa «tourism portal», n3ydenst BoiBojibl. B mporiecce BEIOOpKH M3 0OIIEr0 KOJIHYECTBA
HallIeHHBIX CCBUIOK OBUTM MCKIIIOYEHBI IUIATHbIE CTaTbU M ITyOJNUKAIMM; KEHChl, CBSI3aHHbIE C
nanzgemueit COVID-19 (BHe KOHTeKcTa Halleld TeMbl); MaTepuajibl Ha MHOCTPAHHBIX S3bIKaX, B
KOTOPBIX OMMCaH OMBIT cyObeKkTOB P®d; caiiThl, TpeOyrole perucTpauu Ui NpocCMOTpa CTaTbH;
HE/IOCTYIIHbIE (HE OTKPBIBAIOIUECS ) CCHIIIKHU U (hailibl; MaTepualibl Ha TEMY «IIH(POBast SKOHOMUKAY,
«QIEKTPOHHAs KOMMEPLU» U T.II.
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