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Abstract

At present, in social and humanitarian sciences, there is a problem that is connected with the
fragmentation of scientific developments in the field of understanding the impact of the
consequences of post-truth that leads to the destruction of the public sphere and transformation of
the social and political media reality. It results from the intensive development of social media and
the dissemination of information flow. Consequently, these factors influence the direction of
activity of Russian mass media. Although the very existence of post-truth as a phenomenon leading
to the exploitation of cognitive distortions is almost universally recognized, it is crucial to analyze
the current developments in academic discourse to indicate the most significant scientific directions
in reflection of the declaimed topic.
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There is currently a problem in humanities and social sciences related to the fragmentation
of scientific developments in the field of understanding the effects of post-factual consequences that
lead to the destruction of the public sphere and the transformation of the social and the political
reality of mass media sphere. It results from the intensive development of social networks and the
spread of information flows. The mere existence of post-truth as a phenomenon leading to the
exploitation of cognitive distortions and the use of eristic tools is almost universally acknowledged.
Nevertheless, it is crucial to analyze the current development of academic discourse to highlight the
main scientific directions and tendencies in reflecting the declaimed theme.

In academic discourse, post-truth is understood as a communicative process that leads to the
formation of a new media reality in which truth, individual facts, and analytical conclusions are less
convincing than ready-made interpretations. Post-truth is conditioned by the development of
postmodern processes (e.g., mediatization), technological transformations (the widespread use of
digital media), changes in social communication (competition of influential actors in the
information space), and a general loss of trust in social institutions. Post-truth is considered a
communicative strategy that marks the selective handling of facts and blurs the boundaries between
truth, opinion, and fiction. At present, the appeal to personal emotions and beliefs plays a more
critical role than the appeal to facts. Positions in the information space conflict with each other and
exist without generally recognized criteria of truth. One of the post-factual phenomena is fake news,
which destroys public discourse in the media environment and exacerbates political and social
differences.

It is necessary to understand the current activities of the mass media in order to form a
holistic view of existing media practices. They include the techniques and methods of professional
journalists working with information in conditions of uncertainty and cognitive biases, methods of
examining data, tactics, and strategies to counter fake news, including the fundamental principles
(objectivity, transparency, etc.) that guide journalists in their work. These directions can be
combined in a truth-building strategy, which implies a set of complex works related to the search,
processing, interpretation, and dissemination of information. The study’s main aim is to identify the
decisive changes in the current media reality and consider the main problems of journalism.

The transformation of the field of mass communication is reflected in the development of
political and social life, leading to the introduction of neologisms and original theoretical concepts
into academic discourse, “through which the research and professional community seeks to reflect
ongoing changes and the reasons to discover for them” [2, p. 12]. One of these new terms with an
emotional and expressive tone was the word “post-truth,” which was first used by the American
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publicist S. Tesich in his essay “A Government of Lies” in 1992 [2]. With this concept, the author
tried to draw attention to the “flight from the truth” inherent in society, in which citizens did not
want to receive negative news, even if the content was primarily true [2]. In 2011, the term “post-
truth” reappeared in political discourse after American economist P. Krugman used it to describe
the characteristics of the US presidential election campaign. Republican nominee M. Romney
deliberately disseminated false information to discredit incumbent President B. Obama during the
election. M. Romney used this technology to gain greater public support for his candidacy [11].
During D. Trump’s 2016 campaign, the concept of “post-truth” was named “Word of the Year” by
Oxford University Press. However, the concept “post-truth” has acquired a somewhat different
interpretation and has been associated with various situations in which objective facts are less
significant in forming public opinion than appeals to emotions and beliefs [1]. Moreover, when the
actual state of affairs is revealed over time, the truth no longer arouses discernible public interest
[2]. Subsequently, the post-truth phenomenon continues to “occur within the framework of the
electoral process in foreign countries (USA, Great Britain, France) and is expressed in an
unexpected and unpredictable election result. The studies conducted, including sociological ones,
show that we are dealing with a new mechanism of public opinion formation” [1, p. 187].

In modern academic discourse, particularly in American and European science, the concept
of “post-truth” has received widespread attention in academic discussions. Based on research, post-
truth studies can be divided into several groups:

1. The study of the essential features of this phenomenon and the main interpretations
that characterize this concept [3].

2. The analysis of the socio-cultural consequences of the development of the post-truth
phenomenon for society [8].

3. Determining perspectives of the impact of this phenomenon on social
transformations, including tactics and strategies to overcome the negative consequences of post-
truth [14].

In papers, post-truth is viewed as a communicative process that generates a narrative with
specific characteristics: “Individual facts and analytical conclusions are less persuasive than ready-
made interpretations. These interpretations resonate with citizens’ personal beliefs and are
particularly nurtured in politicized internet communities” [1, p. 186]. This phenomenon is seen as a
key feature of the modern media environment when the value of information, facts, and truth is
being revised. New information technologies have given audiences access to the ability to create
and disseminate information [13], so a larger number of actors are involved in the content creation
process. Generating a massive flow of information means that objective facts have less of an impact
on public opinion formation than appeals to emotions and personal beliefs [15]. There is an
apparent loss of the media information monopoly, which gave the audience the right to create and
disseminate information [10]. Given the diversity of opinions and beliefs, it is increasingly difficult
for citizens to separate fact from fiction.

Fake news can be considered a separate branch of this topic [5]. Scholars devote special
attention to the historical, social, and political prerequisites for the appearance of fake news, the
methods and procedures for creating fake news, and the threats that this news poses to the sphere of
mass communication. As the researchers note, the Internet and, in particular, social media have
created a unique environment for disseminating this type of information. Civic activism poses a
danger, as netizens create and spread fake news. Therefore, there is a need to determine what
current tactics and strategies Russian media journalists use to prevent the possibility of publishing
fake news. This question is crucial because many scientific publications emphasize the importance
of turning to the truth. “The main problem in news coverage is finding and presenting a new form
of truth” [5, p. 47]. This statement was made by K. Kelly, a journalist for Wired in March 2017,
who accurately summed up the problem faced by journalists and news consumers. “Truth” is
becoming increasingly difficult to define because “for every fact, there is one
counterfactual” [5, p. 48].
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Under these conditions, the question arises as to the changes in the professional culture of
journalists under the influence of factors such as the spread of digital technologies [9], the spread of
the phenomenon of blogs and user-generated content [7], high competition in the field of
information gathering and presentation, especially in social networks [6], the threat of manipulation
of public opinion [5] and intense competition between the communication media for the right to
publish news rapidly [5, p. 10]. As a result, many scholars point to a paradigm shift that realizes the
formation of new professional standards and principles [4].

So far, there are no studies in the national scientific literature to understand the specific
features of the construction of truth in mass media. For this reason, the author resorted to the
analysis of American and European papers where the topic was dealt with in detail. The author
refers to the concept of “truth-telling strategies”. The authors offer different approaches to
understanding this phenomenon. For instance, M. Carlsson adheres to two main approaches to
determining the content of the truth formation strategy. The first traditional strategy is for the media
to provide accurate and reliable information to the audience. The second, much more significant
strategy is the adherence of journalists to the principle of “transparency”, which means that the truth
can only be revealed in the process of “direct discussion and description of the course of events” [9,
p. 284]. At the same time, within the framework of the second strand, truth is viewed as a
constructed phenomenon, the content of which may change over time [9, p. 284]. To date, the
author has managed to collect and analyze the most frequently published approaches to the
consideration of strategies for constructing truth and the elements that form them: transparency
[10], objectivity [7], and accuracy [5].

As for empirical tendencies in this subject matter, there is not a sizable variety of research in
overseas instructional discourse wherein this subject matter may be disclosed [12] — the authors’
cognizance of such normative additives of the reality creation approach as objectivity and
transparency. At the same time, different factors stay outdoor the studies cognizance (interactivity;
openness; accountability, etc.), together with strategies and technology for verifying facts,
attempting to find the number one source. Therefore, there is a want to investigate the components
of the empirical stages which might be issued with patterns, norms, and talents of expert reporters
withinside the technology of post-reality.

The theoretical and practical aspect of the original problem lies in the fundamental
uncertainty that has developed in society around the management in the field of building a media
communication strategy and adequate approaches to presenting broadcast news. This problem is
aggravated by the destructive consequences of the post-truth era, which leads to cardinal
transformations in mass media reality, affecting professional journalists’ activities and creating a
situation of uncertainty. In the context of these circumstances, the issue of critical reflection on the
existing tactics and strategies for constructing truth by mass media, including an assessment of
approaches to working with primary sources of information, interpreting facts, and a comprehensive
fight against fake news, is being updated. The study of current media practices will make it possible
to revise journalists’ accumulated experience and modern patterns to reflect the key transformations
in journalists’ professional culture.
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A. C. IOdepeBa
KYPHAJIMCTUKA B I11OXY NMOCT-ITPABAbI: ITPOBJEMBbBI U YT'PO3bI

AHHOTALINSA

B Hacrosiiee BpeMs B COIMO-TYMaHHTapHOW HayKe OTMedaeTcsl Ipobiema, CBS3aHHAs ¢
Pa3pO3HEHHOCTHI0 HAyYHBIX pPa3pa0OTOK B OONACTH TIOHWMAaHHUS BO3JCUCTBUS TIOCIEICTBUI
MOCTHpaBAbBl Ha 00JAaCTh MacCOBOM KOMMYHHKAIIMW, YTO TPHUBOJAWT K HapylleHHio OayiaHca B
myOnuHOM chepe u TpaHcHOpMaIIUU OCHOB MPEICTABICHUS COLMATBHBIX U MOJUTHUSCKUX PeaIuit
B coBpeMeHHBIX CMU. OT0 ABNsieTCs pe3ynbTaTOM HHTEHCUBHOTO Pa3BUTHS COLMAIBHBIX MEIHa U
pacnpocTpaneHusi nHGopmanuu nonb3oBatensivu Cetu. Kak crnenctsue, 5TH (akTopbl BIUAIOT HA
HampaBlieHHe neaTenbHocTH poccuiickux CMUM. XoTs caMo CyliecTBOBaHME TOCTHPABIBl Kak
SIBIICHHSA, BEAYIIET0 K SKCIUTyaTallid KOTHUTHUBHBIX HCKaKEHHWH, MPAKTUYECKU OOLICTIPH3HAHO,
BaXHO MPOAHAIM3UPOBATH COBPEMEHHBIE TCHJCHIINU B aKaJeMHUECKOM JTUCKYpCce, YTOOBI yKa3aTh
Ha HanOoJiee 3HaUMMble Hay4YHbIE HAIPaBJICHU, pa3BUBaeMble B paMKaX 3asBICHHON TEMBI.

KnarwueBrble ciioBa: mocT-mnpasa, )XypHaJlCTHKA, COIUATbHbIE Meana, pelikoBble HOBOCTH.
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