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KAK CPEJICTBO ®OPMUPOBAHUS
OBLIECTBEHHOI'O MHEHU S
POCCUIMICKOM MOJIOJEXHU
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Annoranms: Bosbiiioe 3HaueHue 17151 GOPMUPOBAaHMS OOIIECTBEHHOTO MHEHUS
MOJIOAEXM (M MaHUITYJIMPOBAHUSI M) MMeET MHTEPHET KaK CPeJCTBO KOMMYHMKa-
1M1, OCOOEHHO B TMAHAEMUMHBIN TEePUO, KOIIa «KUBOE» OOIIeHNe, B3auMOoel-
CTBME CBEMIEHO 10 MUHMMYMa. B 3TOT mepmop B MHTEpHEeTe MOSBIISIETCS IIpobIemMa
IOCTOBEPHOCTU MHGOPMAaLUK, TMPEIOCTaBISIEMOM TOM WIM MHOM COLMaIbHOM
cerbto. Ceromust BumeoxocTHHr YouTube.com cTaj OgHMM M3 IJIaBHBIX KOHKY-
PEHTOB TeJIEBUIOEHUIO ¥ Habpas MwLIMapaHyo ayautopuio. OCHOBHAS aymyuTo-
pust YouTube — ooy B Bospacrte ot 18 mo 34 set. MccnemoBaHue mpoBeneHO
B 2019 rony B r. EkarepuHOypre C 1CIOIb30BaHMEM KOJIMYECTBEHHON — METOIOM
aHKEeTHOTO OHJIAlH ompoca (n = 660) n kauecTBeHHOI cTpateruu (n = 5). B crarbe
paccMaTpuBalOTCS BOIPOCHI O BuAaxX MHOOpMaIu MoTpedIisieMoii MOJIONEXKbIO,
o crernenu noBepust YouTube, HaBbIKax aHamu3a MHGOpMaLMn, CpeacTBax hopMu-
POBaHVsI M MaHUITYJIMPOBAHMS O6H.[eCTBeHHbIM MHEHMEM MOJIOLEXKN.
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Abstract: The Internet is of great importance for shaping (and manipulating)
the public opinion of young people. This is a means of communication, especially
during the pandemic period, when “live” communication, interaction is reduced
to a minimum. During this period, the problem of the reliability of information
provided by a particular social network appears. Today, YouTube.com video hosting
has become one of the main competitors to television and has gained a billionth
audience. YouTube’s main audience is youth aged 18 to 34. The studyconducted
in 2019 in Yekaterinburg used a quantitative — online questionnaire method
(n = 660) and a qualitative strategy (n = 5). The article deals with questions about
the types of information consumed by young people, the degree of trust in YouTube,
the skills of analyzing information, the means of forming and manipulating
of youth’s public opinion.
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BBenenune B UCC/Iea0BaTeJIbCKYIO npoﬁneMy

Bosnbiiioe 3HaueHue it GOPMUPOBAHMS OOIIIECTBEHHOTO MHEHUST MOJIOHEXU
(M MAHUITYJTIPOBAHMSI IM) MMEET MHTEPHET, KaK CPeICTBO KOMMYHMKAIMM, 0COOEHHO
B MMAHJEMUITHBIN TePUO, KOrla «KMBOE» OOIleHMe, B3aMMOJIEICTBIE CBEIEHO
IO MMHMMYMA. B 3TOT repuoj B MHTEPHETE TOSIBJISIETCS ITPO6JIEMa JOCTOBEPHOCTH
MHGOPMAaLVN, TTPEIOCTABISIEMO TO MJIM MHOM COIMAILHOM CeThi0. B rimobanbHomn
CeTMU CerofHs OPraHM30BaHbI pasIMyHbIe colyaibHble ceTn (« BKonTakTe», «OmHo-
KJIaccHMKm», Facebook™ u ap.). Oguum n3 nepseix B 2004 ropy nosisuiicst Facebook.

*3nmech u nanee: Pertenviem TBepckoro pajioHHOro cyma ropopa Mocksbi oT 21.03.2022 . ges-
tenbHOCTh Facebook (mpmuapyiexut kommnanum Meta, IpM3HAHHON 3KCTPEMMCTCKONM OpraHm3anmen
u 3amnpeleHHON B PD) 3anperieHa Ha reppuropumn PD.
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B Hacrosiiee BpemsI Cy1LIeCTBYIOT JeCSITKY COLMAIbHbBIX ceTelt. ColmanbHasi CeTh —
9TO pecypc, 06ecIeunBarolIMii B3aMOOTHOIIIEHUST MEKIY TO0JIb30BaTe/IIMU —
JIIonbMM MO0 opraHusaumsMu — B uHTepHeTe. Kak ormeuan M. Kacrenbc, yke
B Hauaste X X1 Beka 45 % HaceeHust 3eMIIM SIBJISIIOCH ITOTPEOUTEIISIMIA COLVAIbHBIX
cereii [Castells 2001 ]. ITangemust KOpoOHaBMpYCa yCUITIIIA TTPOIIECC BXOXKIEHVSI UeIo-
BeKa MHTEPHET, B YaCTHOCTY B COLIMAJIbHBIE CETH, KOT[Ia MUJUIMOHBI JTFOfIel oKa3a-
JIUCh TIepe]] 9KpaHOM KoMITbIoTepa. B nccienoBanum nenaercst akiieHT Ha U3yUeHUN
JIOCTYTIa MOJIOZEXKM K TTOTyUeHII0 MHGOpMaIu ¢ momoIibio YouTube, Ha ymeHun
aHaIM3MPOBaTh MH(POPMAIIUIO ¥ TOBEPSITh €11 ¥ Ha aKkTopax GopMIPOBaHMS O0IIIe-
CTBEHHOT'O MHEHWUST MOJIOMIEXXM.

MeTOHOJIOI‘I/Iﬂ " MeTOJbI UCC/IEAOBAHUSA

BaskHBIMM CTPYKTYPHBIM 3JIEMEHTOM COIMAIbHONM CETHU SBJIsIeTCs 6Jior. Bupe-
06JIOr — HOBOE SIBJIEHME, €r0 U3yYEHME COIMOJIOTaMM HAuyaJioCh HECKOJIbKO JIET
Hasaj, ¥ OOIIeCTBO YIeJIsIeT 9TOMY SIBJIEHUIO MPUCTAIbHOE BHUMAaHMe.

Bupeo6noruur nossuicsa 2 suBapst 2000 roma. B 3TOT meHb aMmepuKaHery
A. KonTpac (Adam Kontras) BriepBbie OIyOGIMKOBaj BUI€03aMCh B CBOEM TEK-
CTOBOM OHJIalH-6710Te, YTOGBI TPOMHMOPMMUPOBATDH APY3€El O CBOEM ITyTEIlIe CTBUN
no crpade [Poccuiickuit Bumeo6soruar 2015]. IlIupokoe pacmnpocTpaHeHe
BUIEOOJIOTMHTA CEroJHS OOBSICHSIETCS MPEMMYIIECTBOM BUAEOM300paskeHUS
KaK Cpe[CcTBa Mepenauy MHdopMalumu Mo cpaBHeHMIO ¢ TekcToM. Kak oTmeuaer
A. A. ®OKUH, BOCIIPpUSITIE BU3YaATbHBIX M300pakeHUIl U 3ByKa JAHO YEJIOBEKY
OT IIPUPOJBI, @ UTEHUIO TEKCTOB HEOOXOIO YUUTHCS M IIPUKJIAIOBATh B Ipoliecce
YTEeHUSI TOpasmo OOoJibllle YCUJIMIA, YeM IIPY MPOCMOTpPe BU3YaJIbHOM MHGbOpMa-
uyu. B ycimoBusx o6mims nHbopMauuy 1 geduimMra BpeMeHn MpoIle CMOTPETh
KapTMHKU U BUAEO, YeM BHUKATh B CMbIc/ HanucaHHoro [PokuH 2013]. T'oBops
O MpuYMHax nonyisipHocTy Bugeob;iora, E. C. CUIIKO OTMeUaeT HOBUM3HY KOHTEHTA,
KpeaTUBHYIO Tofauy MH(popMalym, Kaue CTBEHHbI IOMOD, CITeIU(PUUHOCTb, HEOP-
IuHapHOCTb aBTopa [Cunko 2016]. DT npmuuMHBI B OCHOBHOM CBSI3aHBI C [TOAUein
camMoro KoHTeHTa. YTo KacaeTcs moTpeburesns koHteHta, To A. E. bopoBeHkoB
BBIJIEJISIET UeThIpe OCHOBHbIE TPUUMHBI €0 MOMYISIPHOCTI: BO-TIEPBbIX, YIOBJIET-
BOPEHME KOTHUTUBHBIX ITOTPEOGHOCTEN ITOTpeduTesIel: paciiipeHne 1 yriayobaeHne
3HAHUI OCHOB HayK, ObITOBOE MPOCBEIIEeHNE; 3/1eCh BUIE06JIOT BBITTOIHIET CBOIO
MPOCBETUTENbCKYIO QYHKINIO. BO-BTOPBIX, CTpeMJIeHME TOTPEeOUTEJIS 3aTI0THUTh
CBOJ TOCYT: BUJIEOUTPBI U TIP.; B 3TOM MbI BUIVIM JOCYTOBYIO, UTPOBYIO (DYHKIIVIO
BuAeobsiora. B-TpeTbux, skejlaHMe COMEPEXXUBATh YBUIEHHOMY, YCJIbIIIIAHHOMY,
YTO TOBOPUT O KOMIIEHCATOPHOM (PyHKIMM BUaeobsiora. B-ueTBepThIxX, XegaHue
MoTpebuTes st 6bITh B Kypce COOBITUIL, UTO CBUIETEIHCTBYET 00 ero mHbopma-
umoHHOM GyHKUMM [BopoBenkoB 2016]. Henb3s He coryacuTbes ¢ MHEHUSIMU
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. B. Amupoa u A. JI>)ka30siHa O TOM, UTO HOBOCTHbBIE PECYPChI M CAMThI COIM-
aJIbHBIX CeTel UTPAIOT BAXKHYIO POJIb B Ipoliecce popMupoBaHms 0011ie CTBEHHOTO
MHeHMsI, ocobeHHO mostopesku [Avupos 2014; [I>kaszosn 2014]. DTa posb ycuim-
BaeTcs B MTaHIEMUITHBIN MTepUO, B CYJTY COKpAIleHNS MJIM OTCYTCTBUS (B ITepuof,
JIOKJIayHa) >KMBOT'O OOIIEHMS.

B 2005 romgy B pe3ysbraTe MacCOBOIO paclIpOCTPaHEeHMs] MHTePHEeTa U IOsIBjIe-
HMSI COBPEMEHHOV MHOTO(YHKIIMOHAJIBHOM BUIEO0AITIapaTypbl ObUT CO3IaH BUIE0XO-
ctuHT YouTube.com. ITepBbiit BUAEOPOJIMK «S1 B 300mapKe» MPOAOIKUTEIbHOCTBIO
18 cexynp 6611 3arpysken 23 anpess 2005 roga. 3a 17 siet BUIEOXOCTUHT CTaI OTHM
U3 [JIABHBIX KOHKYPEHTOB TEJIEBUIEHUIO 1 HAOPaJ MUJUTMAPIHYIO ayAUTOPUIO, KOTO-
pasi eXXeTHEeBHO MPOCMAaTPUBAET pasyiMuHble BUAeopoanky. OCHOBHAsST ayauTOPUS
YouTube — mronu B Bo3pacte ot 18 no 34 net [ YouTube 2019].

Crtparerust ocHoBatesiert YouTube.com BbIpaskeHa ciemyroimmM o6pasom: « Mbl
CUMTAEM, YTO KaXKIbIN 3aC/TYKMBAET rOJI0Ca, M UTO MUP — JTy4lllee MeCTO, KOrIa Mbl
CITyIIIaeM, pasmessieM U co3IaeM COOOIIIeCTBO uepes Hallm uctopun. Harm ieHHoctn
OCHOBaHbI Ha YeThIpeX OCHOBHBIX CBOOOIaX, KOTOPbIE OMPeNessioT, KTO Mbl TaKye:
CcBOOOMA BbIpaskeHMs] MHEHMI, CBOGOAA BO3MOKHOCTEeN, cBoboga MHbopMalum
1 cBobona mpuHagexxarb» [ YouTube 2018]. Ha manHOM BUIEOXOCTMHTE JTFOOOM
YyeJIOBEeK, MMEIOIIMIA TOCTYIT B MUHTEPHET, MOKET JIEFKO 3aPEerMCTPUPOBATHCS U ITyOIIH-
KOBaTh JIIOOUTENbCKME BUAEOPOINKM. VX MOKHO KOMMEHTUPOBATh U OlIEHMBAaTh
[Poccuiickmii Bugeo6moruar 2015]. CorsacHO JaHHBIM CTaTUCTHUKM, TIO COCTOSTHUIO
Ha 2021 rop y aton rat@opmsl 11t oOMeHa BUaeo ObUIo 2,3 MyuuIMapaa Mojib30-
BaTesieii Mo Bcemy mupy [Statista 2021]. OHa cunTaeTcst BTOpO¥ 10 HOIYJISIPHOCTH
COIIMAJIbHOM CEeThIO, M eAVHCTBEeHHAas 1iatdopma ¢ 60siee aKTMBHBIMMU TTOJIb30Ba-
Tesisimu, yeM YouTube, — 3To Facebook. 9To BbI3BaJIO pe3Kuii POCT MMOJb30BaTe-
Jiert Bumeo6I0roB Kak KaHaia MHMOpMaIMy 0COGEHHO cpeay Mosiomexku. Takum
06pasoMm, B HaCTOSIIIee BPEMSI CYILIECTBYeT MPOTUBOPEUNE MEXKAY MOTPeOGHOCTHIO
o611ecTBa B MOHMMaHUK (eHOMeHa BJIMSHUST BUaeo610repoB Ha hopMupoBaHie
¥ MaHUITYIMPOBaHMe 0611le CTBEHHBIM MHEHVEM MOJIOAEKY Y HeIOCTATKOM MCCIIe-
JIOBaHMIA 110 JaHHOM MTpobsiemMe. BO3HMKAIOT BOIIPOCHI ¥ O TOM, KaKy0 MH(DOPMAIIIO
IOTpebIIsIeT MOJIOAEKb, HACKOJIbKO OHa AoBepseT YouTube u gp. 3Tum Bompocam
MTOCBSIIIEHO Hallle 1CC/IeJOBaHMe.

NccnemoBaune nposBemeHo B 2019 rogy mon pyKOBOACTBOM aBTOpa CTaTbU
B I. EkatepuHbypre ¢ KCHOAb30BaHMEM KOJIMUECTBEHHOM — METOIOM aHKeTHOI'O
onstaiiH-ompoca (n = 660) 1 KauecTBeHHOV cTpateruu (n = 5). [IpoBemeHo pasBebi-
BaTeIbHOE MCC/IefloBaHe — 5 IITyGMHHBIX MHTEPBBIO ¢ 6itorepamu. Ha ocHoBaHumn
IIAHHBIX TTYOMHHOTO MHTEPBbIO OblJIAa COCTABJIEHA aHKETA, CofepsKallas 36 BOIpo-
coB. B xome aHKeTHOro orpoca 65110 onpolieHo 660 MOJIOAbIX JIIOIEN B BO3pacTe
ot 18 10 35 Jset, 6OBIIMHCTBO X HUX B Bospacte 18-25 sert.
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Pe3y.TII)TaTbI HUcciaenoBaHus U 06CY)K,T.[€HI/I€

VccmepoBaHue 1oKasaso, UTo HanboJiee MpeaIiouTUTETbHbIM BUIOM MacCOBOA
mMHbOpMaLVK IJi1 MOJIoaesku siBysieTcst uHTepHeT — 90 %, BTOpoe MecTo ¢ OOIbIINM
oTpbiBoM 3aHMMaeT TesieBuaenne — 20 %. Ha mosro nmeuaTHbIX M3MaHWI TPUXOOAUTCS
Jiiib 2,7 %. TloryueHHbIe JaHHbIE KOPPETUPYIOT C JaHHBIMU APYTUX UCCIIeIoBaTe-
nert [BIMOM 2017; Howard, Rainie, Jones 2001; Hlebec, Manfreda, Vehovar 2006].
Tak, o pesysnbraram BIIMIOM, omny6mukoBanHbiMM 3 Mast 2017 ropa, coriacHO
KOTOPBIM CETb SIBJISIETCS I7IaBHBIM MCTOUYHMKOM HOBOCTEN 115 65 % 18-24-1eTHux
mosoneix sopen [BIHVOM 2017].

WccnepoBanne 3aMKCUPOBAJIO, UTO MTOAABIISIONIEE OOJBIIIMHCTBO PECITOH/IEH-
TOB (94 %), 0151 KOTOPBIX MPENNOUYTUTEHBHBIM CPEICTBOM ITOTyYeHMsT MHDOpMaIym
sBisieTcs: MiHTepHeT, ucnonb3yioT YouTube Kak BaskHBIN MCTOYHUK ITOTyUEHUS
napopmaryu. [Ipu 3TOM 60JBIIMHCTBO M3 HUX (83 %) MO3HAKOMWINCH C 3TUM
BUEOXOCTUHIOM CaMOCTOSITEIbHO.

B ucciemoBanny Hac MHTEpeCOBaJT BOITPOC O IMTPUYMHAX MCIIOJIb30BAHMST peCITOH-
nmentamu YouTube (Ta6m. 1).

Ta6auma 1. MHeHMe pecIOH/IeHTOB 0 MPUYMHAX Ucnoib3oBaHusa umu YouTube,
% K 4MCITY ONPOIIEHHbIX!

Table 1. Respondents’ Opinion referring to the reasons for their use on YouTube
(in % of the number of respondents)

Ne 11/t IIpuunnsb! ncronb3oBanus YouTube % OT uyciia OTBETOB

1 OTKpbITOCTD MH(DOPMATINY 64,1
2 [To3HaBaTesIbHbIN BUIEOKOHTEHT 76,4
3 Bo3sMmoskHOCTB CO31aTh BUIE06IoT 13,6
4 BoicTpbiii mocTym K MHbOpManmn 61,8
5 Bo3MOKHOCTb KOMMEHTMPOBATh MHGOPMALUIO 11,8
6 Bo03MOKXHOCTD CTaBUTh JIAMK WM OU3JIANK 11,8
7 Bo03MOKHOCTh pefakTMpoBaTh BuIeobaiiibl 3,0

8 Hpyroe 2,7

Kaxk BuaHO 13 aHaM3a JaHHbIX, IPUBEAEHHbIX B TabJ1. 1, ompolileHHbIe BEPHO
OIIEHMBAIOT BO3MOKHOCTM YouTube 1o ornepaTuBHOMY ITOMCKY MHGOPMAINI U €T0
MHTEepaKTVBHbIE BO3MOXKHOCTI. B mpuHIIMIIe Hallle uccaeqoBaHye MOATBEePaNIO
vHeHue E. C. Cuniko u A. A. @okuHa 0 IpUUMHAX MOITY/ISIPHOCTY BUIEOXOCTUHT A
YouTube cpenu mosnopexku. B mcciiemoBanuy BbISIBJIEHA YaCTOTA MOTYyUYEHMS
uHdopMauuy pecriongenTamu ¢ nomoibio YouTube: 35,9 % omnpolieHHbIX eske-
IHEBHO MoyTyJaeT MHGOPMAIIMIO TTOCPEICTBOM JaHHOTO BUIEOXOCTUHTA; KasK bl

! Cymma nipesbitraet 100 %, Tak Kak y peCOH/IEHTOB 6bljIa BO3MOSKHOCTD CI€JIaTh HECKOIBKO BbI-
6OpOB.
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TpeTuil pecioHaeHT — 2-3 pasa B Hemeo; 18,6 % — 1 pa3 B Hememo. 16,4 %
He UCnoib3yioT YouTube. YunreiBas, uto 35,9 % peclOHIeHTOB eKeJHEBHO [T0Ce-
marT YouTube, MOKHO MPeAIionoXuTh, UTo YouTube sBiseTcs MHCTpYyMEHTOM
dbopmurpoBaHMs 0611IeCTBEHHOTO MHEHMS IS 60Jiee TPETU MOJIOAOIO ITOKOJIEHNS.

B nccnepoBanny Hac MHTEpECOBaJI BOIIPOC, CKOJIbKO BPEMEHM TPATSIT PECITOH-
nIeHTbl Ha YouTube, KoTOpbIe €3keTHEBHO MOJTYUYalOT MHGOPMALVIO C €r0 IOMOIIIBIO
(Tabm. 2).

Ta6auma 2. MHeHMe pecIOH/IEHTOB 0 BpeMeHHU, 3aTPauyeHHOM Ha MoJTyYeHue
uHdopmanymy exxegaeBHO TocpencTBoM YouTube, % K umciry onmpomnieHHbIX

Table 2. Respondents’ opinion referring to the time spent on getting information
daily via YouTube (in % of the number of respondents)

Ne ni/mn Bpems % OT UnCIa OTBETOB
1 Bosnee 6 yacos 16,5
2 4-6 yacoB 7,6
3 2-4 yaca 25,3
4 1-2 vaca 38,0
5 Mesnee 1 yaca 12,7
Utoro 100,0

HccnenoBanne 3adpukcupoBasio, uto 38,0 % ompoliieHHbIX IpoBoaaT Ha YouTube
1-2 yaca B meHb, KasKIbIl YETBEPTHIN PECIIOHAEHT — 2-4 4yaca B JIeHb, KasKIbIl
NSIThIE — 6Gosiee 6 yacoB B cyTKu. OJHAKO JIMIIb KaXKAbIM TPETUI PECIIOHIEHT
cunTaet cebst aKTMBHBIM IT0JIb30BaTEJIEM, TAaK KaK YaCTO peNaKkTUpyeT BuaeodanJbl,
ocTaBJiieT KoMMeHTapum 1 mp. OcTabHble ONPOIIEHHbBIE SIBJISIIOTCSI TIOTPeOuUTE-
vy iHGopmaru. Hecmorpst Ha To uto okoso 30,0 % pecroHIeHTOB CUMTAIOT
cebs1 akTUBHBIMM TTOTb30BaTessiMu YouTube, Tonmbko mosmoBmua n3 Hux (14,1 %)
ucronb3yeT YouTube Kak OCHOBHOM MCTOYHMK MHOOPMAIUNA.

O6cyxkngenne YouTube kak MHCTpyMmeHTa (popMupoBaHMs 0OIeCTBEHHOTO
MHEHMSI CBSI3aHO C BOIIPOCOM O JIOBEpUM K MHOOpMaI, pasMelaeMoii B MHTep-
Hete. JloBepue yesoBeKa K MHGOPMAIMM 3aBUCUT OT €e CBOMCTB, TaKMX KaK 00b-
€KTUBHOCTb, JOCTOBEPHOCTD, MTOJIHOTA, TOUHOCTb U aKTyaJIbHOCTb. VcciemoBaHue
A. B. Kynpeituenko u E. B. I111sx0B0J OKa3aJjio, 4YTo AJ1s1 JOBepus K MHGOpMaIinu,
MMEIOIIEN BBICOKYIO BaXKHOCTD JJIsI TIOJIb30BaTeist, Haubosiee 3SHAUMMBbIM SIBJISIETCS
nocroepHOCTb [ Kympeituenko, Lllnsaxosas 2012]. Peub uzeT Kak 0 JOCTOBEPHOCTH
MH(pOpMalMM B YMCTOM BHU[IEe, TaK ¥ O BO3MOKHOCTM pasMelleHus: MHbOopMaInu,
HE COOTBETCTBYIOILIEN eICTBUTEbHOCTI. VIHbOpPMAaIMOHHbIE MaTepuaibl MHTEP-
HET-PeCypCoOB, K KOTOPbIM MMEET JOCTYII 1 JOBEPUE IIMPOKAsT ayIUTOPVST MOJIOAEKA,
OKa3bIBaIOT GOJIbIIIOE BIIMSHYE Ha IIpoliecc (opMupoBaHyst 0011IeCTBEHHOTO MHEHS,
ITO3TOMY OUYeHb BaykKHa CIIOCOGHOCTD YeJIOBEKa OIpeesisiTh JOCTOBEPHOCTh TOTO UJTN
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MHOTO MCTOUHMKA MH(OpMaIyy, 0COGEHHO, KOTa MUMEET MECTO IIeJIEHAIPaBIEHHOE
BO3[IEICTBME Ha CO3HaHMe JIIoel, 0COOEHHO MOJIOLEKIA.

Haiire ucciiemoBaHue 1moxkasaso, uto 67,8 % pecroHIeHTOB JOBepSIOT MHGOP-
manyu, mosryueHHon B YouTube, XOTst IOUTH y BCeX eCTh HEKOTOPbIE COMHEHMS B €e
IocTtoBepHOCTH. UTO KacaeTcs mpoBepku MHGOPMAIUY B APYTUX UCTOUHMUKAX, TO
69,5 % opollIeHHbIX IIPOBEPSIOT MHGOPMALVIO JIXILB TOTIA, KOTIAa OHa KaXKeTCsI M
He OueHb JOCTOBEePHOIL. Bcerma nposepstoT MHDOPMAINIO 1O IPYTUM UCTOUHNKAM
22,3 % pecnoHOeHTOB, U Julllb 8,2 % MOJIONBIX JIFONEN HUKOIJA He IpOoBepsieT
MHGOPMaIIMIO, TaK KaK IMOJTHOCThIO HoBepsieT YouTube. Takum o6pa3om, 60JIbIIH-
CTBO OMNPOIIIEHHBIX Yallle BCET0 He CKJIOHHO MPOBEPSITh MHGOPMAIINIO, TIpeJiarae-
MYIO IPYTMMM MICTOUHMKAMMU, TaK Kak JoBepstoT YouTube. PecrioHeHThI OTMEUaroT,
YyTO He 06/1aJaf0T HaBbIKAMMY TTOVCKA MH(POPMALMK Ha APYTUX UCTOUHMKAX (KayKIbIN
IISITHIN ) ; HABbIKaMM aHajm3a uHdopmaiyu (42,5), HeT rapaHTHUM TOro, YTO B PYTUX
MCTOUYHMKAX MHMOPMAIMs OKaskeTcs moctoBepHou (27,8 %). MHeHMe 3KCIepToB
10 3TOMY BOIIPOCY pasfennaoch. YacTh sKCIepToB mojaraeT, uto YouTube maer
IIOCTOBEPHYIO MHGOPMAIINIO.

«udopmariysa B YouTube ropasmo 6osiee JOCTOBEpPHA, HESKEJIM TEKCT M (PoTo-
rpadus. Beab Tam ypoBHEM MOHTaka MOYXKHO BOOGIIE TOOUTHCS BCETO, Yero yromHo,
TO eCcTh BuAeo 6ojiee mpaBauBO. Ecyiu TesieBuaeHMe HAXOOUTCS IO, MpOIaraHmoin,
Harpumep Kak Poccust 1, TlepBbilit KaHajl, TO TaM MaHMITY/ISIIMN mpoteHToB 85-90.
Hap pemaxiiieit HOBOCTENM CTOUT KTO-TO U pelllaeT, Kak MH(pOpMaIyst TO/KHA BBIXOIUTh
B 3¢up. Ha YouTube 6s1orep cam cebe X03s11H, TOCIIOAVH, TBOPEL, 1 rocrofab bor. 3nech
TOJIBKO BOITPOC €r0 COBECTH, HACKOJIbKO MPaBAMBO 3TO MOAABaTh, HO, €CJIM HAJ, HUM
HMKTO HE CTOWT, TO 3a4eM BpaTh cebe 1 cBouM 3putensm?» (6orep 1).

«...Crapaercs gaBatb JOCTOBepHYIO MHGopmaiinio. CMbIC ee 610ra B TOM, YTOOBI
HalTY TpaBoy ¥ MOHECTU 3Ty MH(POPMAaIMOHHYIO MpaBay mo Jjiomeit. OHa HUKOTHA
He HaBSI3bIBaeT CBOEro MHeHUsI, ee MH(OpMauMs MOAKperieHa KakKMMU-TO ouim-
aJbHBIMM MCTOYHMKaMU. JIMGO OHA TTPOCTO TOBOPUT, UYTO JOCTOBEPHBIX (AaKTOB HET,
HO eCTb TaKye-TO TEOPUH, K KOTOPbIM MOKHO MPUC/TYIINBATHCS, & MOSKHO U He TIpH-
CJTYIIMBATbCS... B OCHOBHOM ecJii Gyiorep MOMy/SIpHBIN, Y HEro Ha KaHajie GoJIbIloe
KOJIMYECTBO MOAIMCUYNKOB U T. J., TO OH BpsiA Ji GyfeT FOBOPUTb HETOCTOBEPHYIO
MHGPOPMAaINIO, TaK KaK OHM BCE TOPOKAT CBOEI MHOTOMWIIMOHHON aynutopuen. Eciau
Te6s1 CMOTPUT GOJIBIIIOE KOJIMUYECTBO JIIOMIeH, TO ¥ MTPOBEPUTD IIPABLY Thl TOBOPUIITH MU
HeT OYeHb JIETKO, TaK KaK Cpeay MWUIMOHA JIIOLEe HaliyTCs Te, KTO OyfleT MpOBEePSITh
3T10. UeMm Goriblile JTfofielt, TeM GOJIbIIIE IIIaHCOB, UTO JIFOAY ITPOBEPSIT U IMTOMMAIOT Ha JIKM.
W ocHOBHBIM MMOKa3aTeJieM MpaBIbl Ha I0TYOe, Ha MOV B3IJISIA, SIBJISIIOTCS J1aiiku. U rpo-
BEpSITh, ECTECTBEHHO, HY)KHO» (6sorep 5).

,H,I)YI‘I/IE SKCIIEPThI MMEIOT ITPOTMBOIIOJIO’)KHOE MHEHIEe.

«YTo KacaeTcs Bumeobsora, To, OH OTBEUAET TOJIBKO ITeper] 3pUTENSIMMA, 1a U 3pU-
TeJI TMPOCTO ero KoppekTupyiot. [Ipumep c ,,3uMHeN BUIIIHEN “, KOT[a MIEPBbIE CITYXM,
3aITyIieHHble HeBasKHO KeM, He ObLIM MTPOBepeHbl. A MbI CTaJIM PACIIPOCTPAHUTENISIMMA
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3TUX CJIIYXOB, HE MPOBEPUB, TO €CTh HMUKAKUX MCTOYHMKOB O(GUIMAIBbHBIX HE ObLIO.
KoneuHo, y yesioBeKka B roJiOBe JOJIKEH ObITb BHYTPEHHUI KaKOM-TO 1eH30p. M 31O
npobsaemMa, Kak TOBOPUTCS, MHIYLMPOBAHHOTO MCHX03a. 3apssKaeTcsl TOMMA TIOf, BO3-
JIelICTBMEM KaKOM-TO MHMOpMaIMK, B MEepBYI0 oyepelb SMOIMOHAIbHOM, a Jajibliie
aTa BosHa uuet. Tam mpoueHToB 10 MOHMMAIOT, UTO MPOUCXOAUT, OCTaJIbHbIE IPOCTO
Ha SMOLMSIX 3TO BCe Aasblile ToJKaoT. KoHeuHo, OT 3TOro He orpajuiiib. 3gech IPOCTO
camoe TJIaBHOe — sMoluu y jropen. Eciv sMolyoHa bHbIN (POH BBICOKUI, TO MOXKHO
YTO YTOIHO 3aITyCTUTD, JIIOOY ITOBepSIT» (610Tep 3).

«Ha YouTube ecTb u mporiaraifia, ¥ 4ybe-TO MHEeH}e, KOTOPOe BBITOZHO KaKOM-
JI6O KOMIIaHUH, KOTOpast PEKJIaMIUPYET, 1 T. 1. DTO BCe TpebyeT MpoBepKu. S He 3Halo,
KaK MPOBEPSITh, TOTOMY YTO BCSI MHGbOpPMAIMsI B3Ta U3 TOTO K€ CAMOTO MHTEpPHeTa,
a B MHTEpHeTe TO)Ke He BCeraa Mpasia, MHTEPHET — 3TO He JOCTOBEPHBIN MCTOYHMK.
Beputh ceituac Heslb3st HUKOMY U HUUeMy. S1 meroch CBOMM MHEHMEM, JIIOIM MHe I0Be-
PSIIOT, 51 CTapaloCh UX He MOABOAUTH» (6Jstorep 2).

OpmHako M3 aHa/IM3a MHEHUI SKCIIEPTOB CJAEAYET, UTO JI0OYI0 MHPOPMAINIO
HeOOXOOMMO MPOBEPSITh, UCIIOIb3YS PA3HbIE MICTOUHUKM.

UccnemoBanne mokasao, uTo Haubosiee BOCTPEOOBAHHOI M YaCTO OOCYK-
laeMO} MOJIOIEKbIO OKasajlaCh HOBOCTHasl mHbopmalys, ee Bbimenuan 65,9 %
PECIOHAEHTOB, UTO GJM3KO K IMPOIEHTY PECIOHIEHTOB, CUMTAIOIIUX UHTEPHET
OCHOBHBIM CpPeICTBOM MaccoBoy nHdopmaiin — 68,7 %. Takas cuTyalus BIIOJIHE
00BSICHMMA, TaK KaK HOBOCTHbBIE PECYpPChI CHEIMaIbHO CO3HAIOTCs, YTOOBI 0be-
CITEYUTh MAKCUMAJIBHO YIOOHOE BOCIPUSITHE UEJIOBEKOM MHTEHCUBHBIX TOTOKOB
mHdopmanyn. [JMHaAMUIHOCTD SIBJIIETCSI OCHOBHBIM (PaKTOPOM, OITPEEJISTIONIVM UX
BBICOKUI YPOBEHb ITPEIIOUTEHNS CPEM PeCITOHIeHTOB. DaKkTuyecky Jr0b0e 6osee
WIM MeHee 3HauMMoe coObITHe TpaHcampyeTcs Ha YouTube.

Taxkum 06pa3oM, HOBOCTHbIE PeCYPChl MOT'YT UT'PaTh 3aMETHYIO POJIb B ITPOLIecce
dhopMmpoBaHMs OGIIECTBEHHOTO MHEHMST MOJIoAesKi. [ToMyMO HOBOCTHBIX PECYPCOB,
o 48,0 % ompoIleHHbIX MHTepecyeT MHGpOPMaIIMsl, CBSI3aHHAsI C Pa3BJIEUeHUSIMMU,
OTABIXOM U focyroM. [TomuTuKoi u KyabTypoit naTepecyetcst okosio 40,0 % mosto-
IIeKM, KasKIbI TPETUI PECTIOHIEHT — MpobaeMaMy MOJIOAEXKY U CIIOPTa, KasKAbIi
MISITBIM — BOIIPOCaMM 06Pa30BaHMsI ¥ KPUMUHAIbHOM XPOHUKU.

Camoit HeBOCTpeboBaHHOI MH(pOpPMaIMeil oKasaaach MHGOpPMaIys, CBI3aHHasT
¢ Bompocamu cemby. Ero mHTepecyercs ymiub 6,5 % omnpoireHHbix. OueBuIHO,
9TO CBSI3aHO C TE€M, YTO OGOJIBIIIMHCTBO OIPOIIIEHHBIX HAXOAUTCS B Bo3pacre oT 18
1o 25 ner, xorma cemeiiHbie MPO6EMbI IJisI COBPEMEHHON MOJIOLEXM OTXOHST
Ha BTOPOM IUIaH MO CPaBHEHUIO C BOIIPOCaMy 0Opa30BaHMmsl, JOCYTa, KApbephl U IIp.
MHeHMe 3KCIEePTOB I10 MOBOMY BOCTPEOOBAHHOCTY PasIMUHOIrO ByIa MHGOPMAaLI
MO TBEPIMIIO MHEHME PECIIOHIEHTOB.

«B ocHOBHOM, KOHEYHO, MOJIO[IEKb MHTEPECYyeT pPa3BJIeKATebHbI/I KOHTEHT.
Ho ecTb Monomekb, KOTOpasi BCe-Taky MHTepecyeTcs 06pa3oBaTebHbIM KOHTEHTOM,
TaKMx Majio. B pasBiiekaTesbHbIM KOHTEHT OHA BKJIFOUAET IOMOP, CIIOPT, KMOEPCIOoPT,
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1110y, XalIoOBbIe BUAEO U T. . Takske ceifuac oueHb MOTHBIM CTasl P3I M PIM-6aTIIbl.
Kanan Versus, koTopslit cobupaet 100 MMWITMOHOB MPOCMOTPOB, Hanpumep. U kcratu,
3a cueT YouTube B CBET BBIXOISAT OUEHb TaJaHT/IMBbIE PII-UCIIOIHUTENIN, KOTOPbIe 6bI
Ha TesieBuIeHme He mpobuitich. Celyac gaske Ha MHOTUMX opuiaibHbIX KaHasax CMU
MO HSIIACh IITYMMXa 10 TMTOBOY BBIMTPBIIIA B PIM-6GaT/ie HAIIero PyCCKOTO UCTIOTHUTEISE
Oxxxymiron HajJ aMepuKaHCKUM ucroysiauTeaemM Dizaster. Takoii 6aT/i MOT TPOU30NTH
TosibKo Ha YouTube, 11 MOJIOZIEKb 9TO CMOTPMUT, TaK KaK Ha TeJIeBUIEHNY TaKOro He ITOKa-
sKyT» (6s1orep 5).

C nousaTHEM HOBepus MHbOpPMaIM, Ha Halll B3IJISIA, CBSI3aHa 1 mpobjeMa ee
ananm3a. McciemoBaHue mokasasno, YTo Juiib 12,7 % omnpolileHHbIX BCeria aHaau-
3UPYIOT MH(POPMALMIO, IToTyueHHYIo Ha YouTube, 45,9 % pecnoHmeHTOB 4acTo ee
aHAIM3UPYIOT; 32,3 % oueHb pelKo aHAJIM3UPYIOT AJaHHYIO MHpopmanuio, 9,1 %
OIPOIIIeHHbIX HMKOTIA He aHAIM3UPYIOT ITOYUYeHHYI0 MHGOPMaIlnio. DTY JaHHbIe
KOPPEeIUPYIOT C JaHHBIMM O TOBEPUY MOJTyYaeMOi pecloHAeHTaM MHbopMaImn
Ha YouTube. BmecTe ¢ TeM 4acTh PeCIOHJIEHTOB OTMEeUaeT OTCYTCTBYE HAaBBIKOB
ananm3a nHbopmanyy. Kak ckazaHo BbIllIe, Jaske caMy 6Jiorepbl, CO34aTeNI TOTO
WIY MHOTO KOHTEHTa, 3a4acTyi0 COMHEBAIOTCS B ero JocToBepHOCTU. Bce 3TO
TOBOPUT O TOM, YTO MOJIOMIbIe TOJib30BaTeu YouTube, He CKJIOHHBI K aHAJIU3Y
uHbOpMaln. PecrioHIeHTbI, TPUHMMAIOIIME ee KaK JOCTOBEpPHbIN (PakT (OKOJIO
40,0 %), nomBeps>KeHbI MAHUITYJIMPOBAHUIO MX CO3HAHMEM CO3aTesIIMM KOHTEHTA.
Takum 06pa3oM, YUUTHIBASI, UTO MTOMCK U TOCTYIT K MHGOPMAIIUY SIBJISIETCSI OMHUM
M3 CaMbIX MaCCOBBIX CIIeHapMeEB UCITOb3oBaHust YouTube, oT TOro, Kakoi pecypc
OyfeT IMpeJIOKEH MTOVCKOBOM CMCTEMOI, BIIOCJIEICTBMUM MOSKET 3aBMICETh MHEHME
MOJIOZIOTO YeJIOBeKa IO MHTepecymollen ero mpobieme. Crernduka MoMCcKOBOM
CHUCTEMbI 3aK/II0UaeTCsl B TOM, YTO OHA CIIOCOOHA J1aBaTh OTBETHI, KOTOPbIE OYAYT
BOCIIPUHSTBI KaK OOBEKTUBHBIE U MTOCTOBEPHbIE, UTO ¥ TOATBEPIKIAeT Hallle
MCCiieloBaHMe.

Uto kacaetcs popmupoBaHus 0OIleCTBEHHOTO MHEHMSI MOJIOAEKM C TTOMO-
mwpio YouTube, To 54,5 % omnpolieHHbIX gajiy MOJOKUTENIbHbIN OTBET Ha 3TOT
BOIIPOC, XOTsI, KaK OHM OTMeYaloT, YTo YouTube He enyHCTBEHHOE CPENCTBO €r0
bopmuposanms. ITommmo YouTube, Mosionbie jitony BbIIEISIIOT MHTEPHET B 1I€JI0M
(80 %) u pasnuuHbIe coumanbHbie ceT (68,7 %). Opyroe Basknoe CMU — Tesne-
BUJIEHME 3aHSJIO JIUIIb IIIeCTOe MeCTO. PeCcroHIeHTbl Ha3BaIu MPUUMHBI HU3KOM
MOMYJIIPHOCTY TeJIeBUaeHus: 1 — HU3Kas CKOPOCTb pacIpoCTpaHeHns nHbopma-
MY B OOlIIeCTBE: TeJeBU3MOHHYIO ITepelavy Hejlb3s T0OKa3aTh ellle pas, ecjiu OHa
y’Ke TIpOIIIa, TTO3TOMY ee HeJlb3sl TOPEKOMEHI0BATh, TOCMOTPETD C APY3bSIMU MU
3HAKOMBIMM, ITOCTABUThH JIAMKM, XOTS €e MOXXHO 3aIicaTh Ha BUIEOMarHnToGoH
" TIPOCMOTPETh B Y3KOM Kpyry. MOKHO pasMecTUTb Ha caiiTe B MHTEepHeTe, HO
B 9TOM CJIy4ae MPuUIeTCss TOBOPUTb O BO3SMOYKHOCTSIX MME@HHO MHTepHeTa I0 pac-
MPOCTpaHEeHNIO MHpOpPMaIMK: 2 — BBICOKAs CTENeHb aHTKMPOBAHHOCTU IPO-
rpamMm TeJieBUIeHMS.
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BaskHbIM MCTOUHMKOM MHGOPMAIMKU U CpencTBOM (opMupoBaHuUs 0OIIIe-
CTBEHHOro MHeHwus: saBjsiorcs apysbs — 80,5 %. C HUMU MOKHO O6CYOUTH
MHGbOpMaINIO, TOJIYYEHHYIO U3 MHTEPHeTa U COIMa/IbHbIX ceTelt. Ha 3TO yKasano
72,0 % ormpoiiieHHbIX. K ToOMY 3ke 6OJbIIMHCTBO APY3€il SIBJISTIOTCS BUPTYaTbHbIMMU
MOJIb30BaTeNIIMM MHTepHeTa. TakuM o6pa3oM, KaK BUAVM, MHTEPHET B I€JIOM
1 YouTube B 4aCTHOCTY SIBJISTFOTCSI [IJIST MOJIOZEKM OCHOBHBIMMU CPeACTBAMM TTOJTY-
yeHus HopMaryu 1 GopMUPOBaHMS ee 0O11IeCTBEHHOTO MHeHMsI. JIUIITb KayK bl
MATHIV PECIOHAEeHT cuuTaeT YouTube u MHTEepHET CpemCcTBOM MaHMUITYIMPOBAHMS
CO3HaHMEM MOJIOAEXU. DTU JaHHbIe KOPPEJUPYIOT C JAHHBIMU O JOBepui/Hemo-
Bepun MHpOpMaLNK, MOTyUYeHHbIMM € TTOMOIIbI0 9TuX CMI. [ToMmuMo MHTEpHeTa,
60,0 % pecrOHIEHTOB MOJIATAIOT, YTO OOIIeCTBEHHOEe MHEeHME (GOPMUPYET CEMbSI,
42,0 % — cucrema o6pa3oBaHMsI.

3aK/IoueHye

UccnenoBaHne BbIIBWIO, UTO HaMboJIee ITPeNIOYTUTETbHBIM BUIOM MaCCOBOM
uHbOPMAaLyM AJIs1 MOJIOIEKU siBjisieTcst uHTepHeT — 90 %. BTopoe MecTo ¢ 60/1bIIMM
OTpbIBOM 3aHMMaeT TejeBuaenne — 20 %. Ha mosro meyaTHbIX U3TAHUI ITPUXO-
murest uib 2,7 %. Bugeoxoctunr YouTube siBasteTcst omHMM 13 BasKHBIX CPEJICTB
ToJTyueHust MHGOpMaIuy y MOJIOAEKM, Ha 3TO yKasajo okosio 70,0 % pecrioHmeH-
TOB. [IpMumMHamMu SIBJIIETCSI ONEPATMBHOCTD MOMCKA MHOOPMAIUK, JOCTYITHOCTD,
MHTEPAaKTUBHOCTD U TIP.

Kaskapiit TpeTuit pecrioHAeHT CUMTaeT cebsl akTUBHBIM MoJib3oBareieM YouTube,
TaK KaK YacTo peJakTUPyeT Buaeodaiiibl, OCTaB/sIeT KoMMeHTapyu 1 ip. OcTaabHble
OIpOIIIeHHbIE SBJIAIOTCST OTpebuTessaMu nuopmManyu. JloBepsioT uHbopMaInm,
nonydyeHHoit B YouTube 67,8 % pecrnoHIEHTOB, XOTS MOYTU Y BCeX €CTh HEKO-
TOpbIe COMHEHMSI B €€ JOCTOBEPHOCTH. BOJIBIIMHCTBO OMPOIIEHHbIX Yallle BCEro
He CKJIOHHO MTPOBEPSITh MHGOPMAINIO, TpejiaraeMyto IpYTUMMU MCTOUHMKAMM, TaK
Kak gosepstior YouTube; 54,0 % pecrnionmeHTOB yBepeHbl, uto YouTube — BaskHOe
cpenctBo hopMMUpoBaHMS 00IeCTBEHHOTrO MHeHMs Mostonexky, 20,0 % — cpencTBo
MaHUITYJIMPOBAHMST CO3HAHMEM.

Wureprer 1 YouTube GyayT OCHOBHBIMM CpeICTBAMMU JOCTYIIA MOJIOIEKU
K uHopManu 1 GopMupoBaHus 0OIIeCTBEHHOTO MHEHYSI, [TOCKOJIBKY BHEJIpeHue
IMQPPOBBIX TEXHOJIOTUI M MHCTPYMEHTOB PacIIMpsieT BOSMOXKHOCTH MCIIOJIb30BaHMSI
MHTEPAKTUBHBIX METOMIOB ToTyueHust nHopMaryu. BemencrBue satoro o6pasosa-
TEJIbHBIM YUPEXKIEHMUSIM HEOOXOIMMO YTYYIIUTh KaueCTBO 0Opa3oBaHMsI, pa3BUBaTh
HaBBIKM ¥ YMEHMsI OOydYarolIMXCs [IJIT MCIOJIb30BaHMSI M aHaIM3a I0JTy4aeMoro
KOHTEHTA. JTO CBSI3aHO TakK ke 1 ¢ TeM, uTo 20,0 % omporiieHHbIX He 06/1a5aeT HABbI-
KaMM MoycKa MHGOpMalyuM Ha APYTUX UCTOUHMKAX (KasKIbli IMSIThIN); HaBbIKAMMU
aHasm3a nadopmaimm — 42,5, a 27,8 % pecrioHIeHTOB [10/1araeT, YTO HeT rapaHTHN,
YTO B JIPYTUX MCTOYHMKAX MHOOPMAIMS OKasKeTCs JOCTOBEPHON. B mMpoTuBHOM

KOINON ~ 2022 ~T.3~Ne 1



E. B. I'pynm. YouTube Kak cpenctBo GopMupoBaHst 0611eCTBEHHOTO MHEHMUST 55

caydae BPSI JI MOKHO OKMIATh ITO3UTUBHBIX M3MEHEeHUI B pasBUTUM HABbIKOB
¥ YMEHUI MOJIOJIEKM B MCITOJIb30BaHUM MHpOpMalunu. Bo3pacraer BEpOSITHOCTD,
YTO B YCJIOBUSX POCTa Ae3MHGOPMAaLMY B MHTEPHETE B 001IecTBe 6yaer hopMupo-
BaTbCsI MOJIOZO€ TIOKOJIeHNe, He CIIOCOOHOe K aHaIM3y IoyJaeMon MHbOopMaImn,
MONIBEPsKeHHOE MaHUITYIMPOBAHUIO CO3HAHMEM.

B onHOM mccienoBaHuy CJIOKHO OXBAaTUTDb BCe MPOOJIEMBI, CBSI3aHHBIE C TIOJTY-
YyeHMeM MOJIOLEsKbIO MHbOopMaLmu mocpeactBoM YouTube. [Tonmaraem, uto nepcrex-
TUBHBIMY T€MaMM VICCIEIOBAHNSIMM MOTYT CTaTh: u3ydeHne 6morepoB YouTube, nx
BJIVISTHVE Ha MOJIOZIEKb, @ TAKKe aKTMBHOCTh MOJIOZEXKM Ha BumeoxocTuHre YouTube
U OPYTUX MHTEPAKTUBHBIX IM(PPOBBIX IJIOMIAIKAX.
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