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3AKYCOYHBIE HA KOJIECAX:
BYEPA 11 CETOHA

Annomauyus. [JanHas cTaThs BKIIOYaeT B ceOs KPaTKYIO MICTOPUIO
IIOSIBJIEHN A IIePBbIX 3aKYCOYHBIX Ha Kojlecax. ABTOp IIPUBOJUT CTaTU-
CTMYECKMe JaHHbIEe O 3aKYCOUHBIX Ha KOJ/lecax: UX KOJIMYECTBO M CPELHMUI
Ioxof. B cTarpe onycan o6pas morpebuTeneii 3aKyCOYHBIX Ha KOJIeCax.
ABTOp OmMCBIBaeT IPUYMHBI ITOTPEOUTEIBCKOTO BBIOOPA JAHHOTO BUAA
o0I1ecTBEeHHOr0 NUTaHus. Takke B cTaTbe NpefcTaBaeHa MHpoOpMaLs
00 aKTyanbHOCTI MOOMIBbHBIX Todek nuTanusa B CIIA u apyrux crpaHax
Ha CETOHAIIHUI I€Hb.

Kniouesvie cnosa: mobunbuble Touky nuranus B CIIA, sakycouHble
Ha KO/lecax, CTaTUCTIYeCKye JaHHble, JOXOADL, feMorpadus.
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Abstract. This article deals with a brief history of the first food trucks.
The author provides the statistics on the food trucks: their number and aver-
age revenue. The article describes a typical customer of the food trucks and
the reasons of this choice. The article gives some information about the rel-
evance of mobile food outlets in the United States and other countries today.

Keywords: mobile food outlets, food trucks, statistics, revenue, demographics.

Today, the US economy is one of the largest in the world [1, c. 49].
The American economy has a large number of industries and types of pro-
duction, including public catering. And there are many options that these
organizations offer. They can be classified into fixed and mobile businesses
[2, c. 3]. Mobile businesses include cars, transfer vans, and other types
of transport that can supply power to the consumer.

The history of American food trucks dates back many years as mobile
dining and street food have been part of American’s dining habits since
the late 17th century where it could be found in many of the larger cities on
the east coast. Only in 1960, the first food truck Roach coaches appeared
[3]. Since then, there has been a steady growth in the number of food vans
in different states but also in their income [4].

The survey conducted among respondents who have had food truck
business for more than 2 years showed that the average income of entre-
preneurs in 2014 was $100,000 — $149,999, in 2017, the business bronght
an average of $150,000 — $199,999. Now vans earn more than $200,000 [5].

Let’s consider the statistics on Food Truck Demographics.

The most likely customers to order from a food truck are people aged
18 to 34, followed by those aged 35 to 44 at 54 % [6]. 47 % of Millenials
having eaten from a food truck at some point [7]. Over 90 % of food truck
diners rated their quality of experience as either excellent or good. Over

656



80 % of food truck users called the dining experience «fun», «exciting»,
«new, or «different and unique». Nearly all food truck diners surveyed
said they would continue to dine in food trucks the following year. Food
truck lovers cited the fast-serving times, convenience, high-quality and low
price of the food truck service experience as reasons for loving them [8].

As can be seen from above-stated information food trucks are very
popular in the USA and it is quite a profitable business.

Food on wheels is also common in other countries. In Australia,
food trucks are considered a trend, with more than 170 trucks currently
known. In South Korea, since 2014, food trucks have become legal, despite
the growth of this business, there are restrictions on its number in cities.
In Belgium, chip trucks are popular, and the Brussels Food Truck Festival,
the largest in Europe, is held annually in May.

In Russia, there are significantly fewer enthusiasts involved in this
business. Most food vans are located in the South of Russia, where the cli-
mate is more conducive to eating on the street.
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TPAHCO®OPMAIIVA CUCTEMbBI COIMATIBHOTO
OBbCNYXUBAHMA B KOHTEKCTE PA3BUTUA
JEATEIbHOCTU COIMATTBHO OPMEHTUPOBAHHBIX
HEKOMMEPYECKIX OPTAHM3ATINN

Annomauus. B cratbe aHaMM3MpPyeTCA BOIPOC TpaHChOpMALIUY CUC-
TEMBbI COLMATTBHOTO 0OCITY>KMBAHNUSA B KOHTEKCTE PasBUTHUA AEATETbHOCTU
HEKOMMEPYeCKIX OpraHM3aluil. AKTYaTbHOCTb UCCIIEIOBAHMA 00YCIOB-
JIeHa TIPOVCXOJAIIell MOIepHM3alMell CHCTEMBI COLIMATbHOTO 06CTy)KIBa-
HIS, B TOM YUCTIe 33 CYeT BK/IIOUEHNUSA B IIPOU3BOJCTBO COLMATbHBIX YCIYT
HEKOMMEPYECKOTO CeKTOpa, YbI0 /IeAITeIbHOCTh aKTUBHO HOAIIePXKUBaeT
Y TOCYIapCTBO, MPEOCTABAA pasmnyHble npedepennny. KimodesbiM dak-
TOPOM, UTPAIOIIVIM BaYKHYIO POJIb B CTAHOBJIEHMM «CEPBMCHOTO FOCYHApPCT-
Ba» 11 (GOPMUPOBAHNA KBa3MPbIHKA COLMAIbHBIX YCIIYT, ABJIAETCSA OBEpHe
HaceleHNsA K HeKOMMepPUeCKIM OPTaHU3AIVIAM.

Knioueevte cnoga: conyanbHO OPUEHTUPOBAHHbIE HEKOMMeEpUYeCKe
OpTaHU3aINH, CEPBICHOE FOCYAPCTBO, KBa3MPbIHOK, COIMaIbHbIE YCIYTH,
connanabHOe 06CTy)XMBaHue, JOBEple.
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