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Abstract. This article deals with a brief history of the first food trucks. 
The author provides the statistics on the food trucks: their number and aver-
age revenue. The article describes a typical customer of the food trucks and 
the reasons of this choice. The article gives some information about the rel-
evance of mobile food outlets in the United States and other countries today.
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Today, the US economy is one of the largest in the world [1, c. 49]. 
The American economy has a large number of industries and types of pro-
duction, including public catering. And there are many options that these 
organizations offer. They can be classified into fixed and mobile businesses 
[2, с. 3]. Mobile businesses include cars, transfer vans, and other types 
of transport that can supply power to the consumer.

The history of American food trucks dates back many years as mobile 
dining and street food have been part of American’s dining habits since 
the late 17th century where it could be found in many of the larger cities on 
the east coast. Only in 1960, the first food truck Roach coaches appeared 
[3]. Since then, there has been a steady growth in the number of food vans 
in different states but also in their income [4].

The survey conducted among respondents who have had food truck 
business for more than 2 years showed that the average income of entre-
preneurs in 2014 was $100,000 —  $149,999, in 2017, the business bronght 
an average of $150,000 —  $199,999. Now vans earn more than $200,000 [5].

Let’s consider the statistics on Food Truck Demographics.
The most likely customers to order from a food truck are people aged 

18 to 34, followed by those aged 35 to 44 at 54 % [6]. 47 % of Millenials 
having eaten from a food truck at some point [7]. Over 90 % of food truck 
diners rated their quality of experience as either excellent or good. Over 
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80 % of food truck users called the dining experience «fun», «exciting», 
«new, or «different and unique». Nearly all food truck diners surveyed 
said they would continue to dine in food trucks the following year. Food 
truck lovers cited the fast-serving times, convenience, high-quality and low 
price of the food truck service experience as reasons for loving them [8].

As can be seen from above-stated information food trucks are very 
popular in the USA and it is quite a profitable business.

Food on wheels is also common in other countries. In Australia, 
food trucks are considered a trend, with more than 170 trucks currently 
known. In South Korea, since 2014, food trucks have become legal, despite 
the growth of this business, there are restrictions on its number in cities. 
In Belgium, chip trucks are popular, and the Brussels Food Truck Festival, 
the largest in Europe, is held annually in May.

In Russia, there are significantly fewer enthusiasts involved in this 
business. Most food vans are located in the South of Russia, where the cli-
mate is more conducive to eating on the street.
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Аннотация. В статье анализируется вопрос трансформации сис-
темы социального обслуживания в контексте развития деятельности 
некоммерческих организаций. Актуальность исследования обуслов-
лена происходящей модернизацией системы социального обслужива-
ния, в том числе за счет включения в производство социальных услуг 
некоммерческого сектора, чью деятельность активно поддерживает 
и государство, предоставляя различные преференции. Ключевым фак-
тором, играющим важную роль в становлении «сервисного государст-
ва» и формирования квазирынка социальных услуг, является доверие 
населения к некоммерческим организациям.
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