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Annomauus. B janHolt paboTe MbI cfienanu 0630p, 4TO MPeACTaBIAeT
co6oit TikTok. MbI moctapanich gaTb 3ToMy GeHOMEHY HayqHOe OIIpefiene-
HIe, T. K. TOABUJICA 10 UCTOPUIECKUM MePKaM OH CPaBHUTEIIbHO HeJaBHO,
HO BIMAHMeE, KoTopoe cerofnsa TikTok okaspiBaeT Ha MeMarpaMOTHOCTb,
Ha Halll B3IJIAJI, 3HAUUTETbHO.
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Abstract. In this paper, we have made an overview of what TikTok is.
We tried to give this phenomenon a scientific definition, because it appeared
relatively recently by historical standards, but the impact that TikTok has on
media literacy today, in our opinion, is significant.
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Ceropus ayauropus TikTok — aTo Munnnons! nonbp3osarernei [1].
JIerko mpuCOemMHNTHCS K apMunt «TUKToKepoB». Cerops TikTok mpu-
B/IeKaeT He TOJIbKO IOAPOCTKOB. HeflaBHO BBINITA CTAaThbsl O BIMSHUN
Bugeo B TikTok Ha nmpo6memMsbl 9/1eKTPOHHOI KOMMepLuu 1 «3¢pdexT
60pbOBI C 6eTHOCTBIO», KaK €r0 Ha3bIBAIOT aBTOPLL. B cBoeit paboTe oHM
yOenuTeIbHO apryMeHTHpYIoT, 4To cerofns TikTok sBnsercs He mpocTo
COLMAJIBHOM CeThIO, I7ie 9 (GEeKTUBHO Pa3BUBAIOTCS MEXaHI3MBI J7IEK-
TPOHHOJ KOMMEPLIII, HO COLMAIBHOI CIUTIOl, KOTOpasi CIocoOHa pas-
pelIaTb 3HaYUTeNIbHbIe IpobOIeMbl [2]. OcoOblil MHTepecC peAcTaBIsAeT
aypuropus TikTok? B paMkax MHTepHET-IPOCTPAHCTBA HET YETKOTO
oIIpefielleHNsA OTHOCUTD K «TUKTOKepaM» TeX, KTO BefleT O/10T B paMKax
TikTok, nmy Tex, KTO CMOTPUT BUAEOPOJIMKIAL.

Ho xro 1 noyemy cmotpurt TikTok B Poccyu, MO>XHO /111 ¢ MaKCHMarb-
HOJI BEPOATHOCTBIO OTHOCUTD K «TMKTOKepaM» TOIbKO IIOfPOCTKOB. Benp
ceropus TikTok — aTo yacTp npenycTanoBIeHHOTO coTa Ha TeneoHax,
HOKYTIasi TOT WIM MHOJ cMapT(OH, [10/1b30BaTe/b He 3HAeT, YTO BHYTPIL.
3axofuT B IPUIOKEHNe 13 MHTepeca U POBOAUT MHOTo BpeMeHu. He 06s1-
3aTeJIbHO, YTO 3TO HMOJPOCTOK, CETOMHS OCBOEHMEM COpTa C OONbIINM
a3apTOM 3aHMMAeTCs U CTaplee IoKoneHe. CBUETENbCTBYeT 00 9TOM
0071b1II0€ KOMMYECTBO MOSBIAIOMNXCs O1orepos crapiie 60. ToBoput
3TO 0 BO3PACTAIOLell MeAMarpaMOTHOCTI MM HA0OOPOT, CTIOKHO CKa3aThb
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Ha JJaHHOM 3Tarle uccnefiopannii. CoBepIIeHHO OIpefieIeHHO MOYKHO
TOBOPUTb O TOM, YTO CYIL[€CTBYeT 3HaYMTe/IbHasA B3alIMOCBA3b MEeXY
TikTok u ypoBHEM MefMarpaMOTHOCTH U He TOBKO TIOTOMY, YTO BCe e
3HAYNTE/NTbHBI CETMEHT ayUTOPUM — 3TO IMOAPOCTKY, a 3TO OyAyIe
B3POCIIbIE, HO 1 TIO TOMY, YTO CaM I10 cebe KOHTEHT 1 pOopMaT ero Mmopaumn
ABJIACTCA CII0C060M (POPMUPOBAHMA MEVATPAMOTHOCTI. MBI TOBOpUM
0 hopmaTe KOPOTKIX BUJICOPOIMKOB, KOTOPBIe CMEHSAA APYT APyTa, He OC-
MBICTMBAIOTCS, @ IPOCTO ITPOMMCTHIBAIOTCA. YemoBeK 3a 3TUM ITPOILeCCOM
TepsieT MHOTO KOJIMYeCTBO BPeMEeHM, IPUTYIIIASA CaMbIM CBOJI PasyM.

JIntepaTypa

1. Oduunmanpusit cait TikTok. URL: https://www.tiktok.com/ru-RU (gara
obparenns: 28.01.2021).

2. Yan ., Zhang Y., Chen L., Huang L., Huang Y. The Impact of Video Infor-
mation and Publisher’s Characteristics in Tik Tok Platform on the SpreadingEffect
of Poverty Alleviation by E-Commerce. Advances in Intelligent Systems and
Computing, 1191 AISC. 2021. P. 763-777.

YIK 323.2 + 32.019.52
Anyapn Anekceesnd HoBocénos,
Tepman [Tenuncosuy [ly6poBckuii,
6axanaspot 3-20 Kypca 00yueHus
Ypanvckozo eymanumapHozo uHcmumyma
Ypanvcxuii pedepanvroiii ynusepcumem
umenu nepeoeo Ilpesudenma Poccuu b. H. Envyuna

JMICCITENOBAHME ITPOTECTHOI'O IOTEHIIATIA
EKATEPMHBYPI'CKOM MOJIOJEXKN
B YCNIOBUAX ITAHJEMUN

Annomauus. B cratbe IpefcTaBieHbl Pe3yIbTaTbl UCCIEOBAHNA
IPOTECTHOTO IIOTEHIMaNa B cpefie CTyeHToB I. EkaTepuu6bypra. B aHke-
TMPOBaHMY NPUHAIN yIacTue 453 pecIoH/IeHTa, IV 3TOM BO3pacTe OIpo-
IIEHHBIX COCTABMIIO MeHee 26 JieT. [eorpadus omrpoca HeBeNIMKa, TOIbKO
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