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THERESA MAY’S PORTRAIT IN BRITISH MASS MEDIA

Abstract: The means of expression can clearly characterize an
ordinary person, an actor, an artist, or even a politician, and Theresa May
is certainly one of these figures. The second «lron Lady» is famous for her
cold-blooded policy which helped her to make a very successful career
during national changes in the country. Both her way of doing politics,
speech, and her personal style had been a subject of discussion by ordinary
people and journalists long before she took office as the Prime Minister.
Thousands of opinions were published in different magazines because
there is a saying: so many people, so many opinions. The article analyzes
several figures of speech that were used in the British media to describe
Theresa May.
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VYpanbckuil ¢enepanbHbli  YHUBEPCUTET HMMEHM TnepBoro Ilpesuaenta
Poccuun b.H. Enbniuna

ExkarepunOypr, Poccus

PEUEBOM INOPTPET TEPE3bI MO B
BPUTAHCKHUX CMHA

AHHOTALMA: BripazurenbHbie cpelcTaa YETKO MOTYT
OXapaKTepHU30BaTh YEJIOBEKA, OyAb TO akTep, XYAOKHHUK WA JaXKe
MOJIUTUK, U Tepe3da Mali — HECOMHEHHO, OJIHA U3 3TUX Jesarener. Bropas
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«Kene3Hnas senu» W3BECTHA CBOEH XJIAJHOKPOBHOW MOJIUTHUKOW, KOTOpAs
MOMOTJIa €M CJIEJIATh OYE€Hb YCIEIIHYIO Kapbepy BO BPEMsI HAIIMOHATBHBIX
nepemMeH B cTtpaHe. Ee crioco0 BeAeHUs MOTUTUKH, P€Yb M JIMYHBIA CTUIIb
ObLIM MPEIMETOM OOCYXACHUS MPOCTHIX JIIOACH U KYPHAJIUCTOB 3aJ10JIT0
710 TOTr0, KaK OHa 3aHsJia MOCT MpeMbep-MUHUCTPA. ThICSIYM MHEHUM OBLIO
OMyOJIMKOBAaHO B pa3HbIX KypHalax, BEAb €CTh IOTOBOPKA: CKOJIBKO
JIOAEH, CTOJNBKO W MHEHHU. B cTaTbe aHAIM3UPYIOTCS HECKOJIBbKO
CTUJIMCTUYECKUX TPOIOB, KOTOPBIE HMCMOJb30BAIUCH B OpuTaHckux CMU
s onucanus Tepessl M.

KawueBbie ciaoBa: Tepe3za Mbpii, pedeBoii NOpTpeT, OpUTAHCKHUE
CMU, BeIpa3uTEIbHBIE CPEICTBRA.

A speech portrait is a linguistic personality embodied in speech that
includes the following components:

a.  Sociopsycholinguistic  portrait — social, psychological,
biological features; personal interests and hobbies;

b. Features of the speech portrait at the level of its lexicon:
description and analysis of all system-language levels;

c. Features of speech culture — features of communicative
behavior, consideration of the addressee factor, peculiarity of vocabulary

[2].

The speech portrait analysis is a characteristic of different levels of
demonstrating a linguistic personality, among which the key aspects are
phonetic features, in particular, intonational characteristics of the
personality: rate of speech, its melody, and way of pausing and
highlighting words that carry meaning and expression.

Means of expression are usually lexical and help to create a certain
image in the reader’s head. The most common figurative tools are
metaphor, metonymy, litotes, hyperbole, paraphrases, etc. [2]. Expressive
means (figures of speech) increase the expressiveness of speech, give it
expressiveness with the help of such syntactic constructions as: rhetorical
question, parallelism, inversion, dichotomy, etc. [2].

The new Prime Minister of Great Britain — Teresa Mary May was
chosen for our analysis. Not only had the career achievements of her came
under the watchful eye of the world community, but also personal ones.
The press actively writes about the complex character and flawless
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exposure of Lady May, for which one of her colleagues even called her a
«stupid womanx» [3]. And her extravagant style of dressing and love of
peculiar shoes immediately became the object of discussion.

An example of a metaphor characterizing Theresa May from the
negative side can be seen in an article published on the website of the
newspaper «The Economist» dated January 7, 2016 [1].

The article is called «Theresa Maybe, Britain’s Independent
Processor»; it describes the actions of Theresa May during six months of
her work as Prime Minister. The subtitle of the article says: «after 6
months, it is still unclear what the new Prime Minister wants — perhaps it
is not even clear to herself» [1]. «Teresa—Can—Be», as the author of the
article also calls her, is accused of indecision, chaotic policies regarding
Brexit and the inability to determine a clear way out of the European
Union.

An example of an epithet characterizing Teresa May from the
positive side can be seen in the same article: «If Britain’s next few years
will be about avoiding traps, then the wary tenacity of Mrs. May could be
just what the country needs» [1].

Here May's actions are called «watchful stubbornness» [1]. The
sentence says that if in the next few years Britain will have to get around
the traps such as complex political situation in the country, then May’s
wary obstinacy is what the country needs. Here we see the hardness of the
nature of the Prime Minister, on the one hand, and the reasonableness of
her actions, on the other.

Most often, Theresa May, being the second woman Prime Minister of
Great Britain, is compared to the first woman Prime Minister — Margaret
Thatcher. In an article published on the website of the newspaper «The
Economist» dated January 7, 2017, one can find the following
comparisons:

1.  «Her allies talked of an epochal moment, comparable to
Margaret Thatcher’s break with the past in 1979» [2].

2.  «There is one lesson in the overdone comparison of Mrs. May
to Thatcher» [2].

Exploring ways and mechanisms of image creation policy is an
actual problem in modern linguistics. The image of politicians is a
problematic issue, since there are many prominent figures, both past and
present, whose image is interesting to study from the point of view of
linguistics, psycholinguistics, media linguistics, psychology, and other
sciences. This article is only a small part of the study, which involves a
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thorough study of the image of the politician, the means and the
phenomena that create it.

According to the analysis results, the most popular means of expression
among the journalists while talking about Theresa May are epithet,
comparison, and metaphor. The most common of these is the epithet. It
was clear that the journalists preferred to create their own metaphors,
which attract the attention of the readers, make them keep their eyes and
analyze the information they read. The media divided Theresa May's
characteristics into two oppositions: resolute — indecisive, wise — short-
sighted.

Based on the means of expression with a positive and negative
estimate percentage ratio, it can be concluded that during her first 6
months of work as a Prime Minister, British mass media created a more
negative than positive image of Theresa May.
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